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Schedule

& Arrival & Registration : July 9, 2025. - July 10, 2025.
& Conference Day : July 10, 2025.

& Conference Place: Budapest University of Economics and Business, Faculty of
Finance and Accountancy, Buzogany u. 6-10, Busapest,

H-1149, Auditorium IV.

4 Opening Ceremony

Date: July 10, 2025. AM 9:30 - AM 10:00

= The Master of Ceremony: Bae, IL-Hyun(Hyupsung University, Korea)

= Opening Address: Dr. Seo, Yong Gu

(President of The Academy of Product & Technology.)

= Welcoming Remark: Dr. Ahn, Young Hyo

(President of The Korea Logistics Research Association, Inc.)

= Welcoming Remark : Dr. Habil Andras Kovacs (Vice-Dean of Department of
Communication, Professor of Budapest University of

Economics and Business)



& Session | : July 10, 2025. AM 10:00 - AM: 11:50

Chairman: Seo, Yong-Gu (Sookmyung Womens University, Korea)

Bl Key Note Speech : “Do Korean Employers Use the Hallyu Effect in the UK
and USA?”

Gary Davies(Alliance Manchester Business School, UK)
Joon-Hye Han(Sookmyung Womens University, Korea)
1. The Secrets of K-Success : 1960~2024

Seo, Yong-Gu (Sookmyung Womens University, Korea)

Discussant(s): D. H. Kim(Empire Dtate College, USA)

Kwon, Moon-Kyu(Korea Maritime & Ocean University, Korea)

2. The history and importance of the Silk Road (A Selyem Ut torténete és
jelentésége)

Dr. Kornél Banyai, Ph.D. (Budapest University of Economics and
Business, Hungary)

Discussant(s): Ahn, Young-Hyo (Incheon National University, Korea)

Ryu, Sung-Yong (Soonchunhyang University, Korea)

3. Museum Management in the Age of Al: Why Design Thinking Matters

Lee, Bo-Ram(Ph.D. in Design, Goldsmiths, University of London Director,
Design Thinking Museum, UK)



Discussant(s): Kankesu Jayanthakumaran(University of Wollongong, Australia)

Bae, IL-Hyun(Hyupsung University, Korea)

4. European Supply Chains regarding the geopolitical changes (Az eurdpai
ellatasi lancok a geopolitikai valtozasok tiikrében)

Dr. Zoltan Dombordczky, Ph.D. (Budapest University of Economics and
Business, Hungary)

Discussant(s): Simon Park(Victoria University of Wellington, New Zealand)

Lee, Heejung(CHA University, Korea)



& Session |l : July 10, 2025. PM 1:00 - PM: 5:30

Chairman: Ahn, Young-Hyo(Incheon National University, Korea)

1. A Comparative Study of Domestic and Foreign Visitors' Perceptions for
Revitalizing the New Night-Time Economy and Tourism in the

Hanyangdoseong (Seoul City Wall) Inner Area

Han Hee Jung(Pai Chai University, Korea)
Jeong, Gang Hoan(Pai Chai University, Korea)
Nam Moon Hee(Daejeon Metropolitan Council Researcher, Korea)

Choi In Sub(Far East University, Korea)

Discussant(s): D. H. Kim(Empire Dtate College, USA)
Suh, Yong-Kun(Jeju National University, Korea)

2. A Study on the Acquisition of Intellectual Property Rights for Emerging

Korean Fashion Designer Brands in the Global Market

Kim, Yong-Ju(Hansung University, Korea)

Discussant(s): Kim, Janghyun(Kunsan National University, Korea)

Bhuyan Ilgbal(Daffodil International University, Bangladesh)

3. A Recent Study on Logistics Costs for Korean Companies

Jeong, Dong-Bin(Gangneung-Wonju National University, Korea)



Discussant(s): Yun Ji-Hyun(Baekseok University, Korea)

Simon Park(Victoria University of Wellington, New Zealand)

4. International Logistics Status and Issues-Focusing on the Current Status

and Countermeasures of Japan-

Lee, Young-Chan(Baekseok University, Korea)

Mun, Sung-Hyun(Baekseok University, Korea)

Discussant(s): Kim, Won-Kyum(Pai-Chai University, Korea)

Kankesu Jayanthakumaran(University of Wollongong, Australia)

5. The impact of electronic voting systems on the transparency of the board,

sustainable growth rates, and corporate value

Ryu, Sung-Yong (Soonchunhyang University, Korea)

Discussant(s): Muhamad Faisal Yul Zamrudi(Unisulla University, Indonesia)

Kim, Chang-Hyeon(Hyupsung University)

6. The Impact of Relational Experiences on Recommendation Intent: A Focus
on the Viethamese Market

Lee, Hee-Jung(CHA University, Korea)

Kim, Jang-Hyun(Kunsan National University, Korea)



Discussant(s): Amelio L. Bello(University of Philippines Los Banos, Philippines)
Kwon, Moon-Kyu(National Korea Maritime & Ocean University,

Korea)

7. A Policy Study for the Use of Women in the Distribution Industry in Japan

Mun, Sung-hyun(Baekseok University, Korea)

Lee, Young-Chan(Baekseok University, Korea)

Discussant(s): Bae IL-hyun(Hyupsung University, Korea)
Lee, Hyun-Joo(Hankyong National University, Korea)

8. A Markov Chain Analysis of the Dynamic Relationship Between Crude Oil

Prices and Exchange Rates

Li, Zonghuo(Nanjing University of Science and Technology, China)

Discussant(s): Yuging Jian(Nanjing Audit University, China)
Andrew Lim C(Nanjing Audit University, China)

9. Determinants of Supplier-Buyer Transactions in South Korea: An
Analysis of Industry Compatibility and Geographic Proximity

Prof. Young-Hyo Ahn (Incheon National University, Institute of Digital

Economy, Korea)



Discussant(s): Meng Haiyang(Shandong Aerospace University, China)
Qaiser Farooq Dar(Ministry of Health and Family Welfare
of India, india)

10. The Effect of Courier Service Quality on Customer Loyalty in the Chinese
Parcel Delivery Industry

Meng Haiyang (Shandong Aerospace University, China)

Discussant(s): Ahn, Kyung-Ae(Soonchunhyang University, Korea)

Andrew Lim C(Nanjing Audit University, China)

11. Assessing the Impact of ESG Performance on Supply Chain Resilience:
Evidence from the COVID-19 Shock Using PSM and DID

Yoshimoto Koji(Soka University, Japan)

Discussant(s): Lee Young-Chan(Baekseok University, Korea),

Mun, Sung-Hyun(Baekseok University, Korea)

12. An Analysis of the Relationship Between Coffee Consumption Growth and
Green Bean Import Structure

Amelio L. Bello(University of Philippines Los Banos, Philippines)

Discussant(s): Gullbadin Farooq Dar(St. Joseph’s University, India)
Mun, Sung-Hyun(Baekseok University, Korea)



13. How the Festive Mood of China’s Online Shopping Festivals Influences
Consumer Repurchase Intentions

Hokey Min(Bowling Green State University, USA)

Discussant(s): Lee Young-Chan(Baekseok University, Korea),

Mun, Sung-Hyun(Baekseok University, Korea)
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Do KOREAN EMPLOYERS USE
THE HALLYU EFFECTINTHE UK
ANDUSA?

Gary Davies

Alliance Manchester Business School UK
Joon-Hye Han

Sookmyung University

INTRODUCTION

* Korean employers should signal their Korean identity as positively as
they can. For example, they might reference the Hallyu!

* No research could be found that tests such thinking i.e. the
application of the Hallyu to employer branding.

* This paper reports the findings from an analysis of recruitment ads
posted online and tagged with ‘Korea+

_‘I‘I_



SIGNALLING BY KOREAN EMPLOYERS

* Firms signal prospective job applicants to attract the best talent(Lievens
& Slaughter, 2016).

« Signallingtheory in a recruiting context “anyinstance in which
prospective applicants make inferences aboutunknown organizational
characteristics” (Highhouse, et al.,2007: 136).

* The country of origin of an employer can influenceits attractiveness to
potential employees(Hongand Kim, 2017).

Korea is the Korea is a Cool Working for a
Country of the Country B Korean Company

Hallyu Will be Cool

HYPOTHESES

* H1: Korean company recruitment ads in a foreign market will make
direct or indirect reference to the imagery associated with the Hallyu.

* H2: Signalling by Korean companies will differ by country (USA vs UK)

» H3: Less established (i.e. local) employers will be more likely to use
more Korea related signals in their job ads.

_12_



CONTENT ANALYSIS OF
RECRUITMENT ADVERTISING

* Monitoring the skills required in a profession (Harper, 2012)
* Legal perspective (Leong et al., 2004).
* Content clarity and credibility (Wilden et al., 2010).

* Muruganantham et al. (2020) the wider the content relating to the
job and the employer, the more positive the attitude of the job
seeker.

METHODS indeed

Jobs finden

* Download 100 recruitment ads tagged ‘Korea....” in both the UK and
USA from Indeed.com, a global listings service who ‘scrape’ job ads
from various sources including company websites and recruitment
services.

* Representativeness checked by reference to competitor websites
Glassdoor and Linkedin.

* Counts made of the number of references to Korea or Korean and
separately of references to Korean language abilities

* Thematic analysis of the more affective content of each
advertisement

_13_



SAMPLE

* Firms operated in 55 different business areas, the most frequent being
restaurants (45), cosmetics companies (21), electronics firms (15) and
banks (12).

« Job titles varied widely, from director/vice president to warehouse
operator. The most frequently advertised roles were for a retail assistant
(7) and kitchen staff (7).

* Most jobs were full time or with a choice of full or part time. 17 were part
time only and of these 16 werein the UK sample.

FINDINGS

* Significantly more (p<.001) of the American advertisements were
from large, established firms predominantly MNCs (69%) compared to
the British sample (28%).

* 53% of advertisements included competence in the Korean language
as either mandatory or desirable.

* MNC’s more likely to demand this in the UK

_14_



LANGUAGE PREFERENCE

* One Samsung advertisement explained: ‘we require an individual with
fluent Korean / English speaking and writing skills for this role due to
heavy interaction with colleagues at Samsung HQ in Korea'. The use
of a common language also helps create a corporate identity. Barriers

can be created if communications require translation (Peltokorpi &
Vaara, 2014).

* However, this could create a problem, particular in the UK where

there are few ethnic Koreans and Korean is rarely taught as a second
language

FINDINGS

* MNCs appear to take the American market more seriously while in
the UK, the absence of Korean MNCs might have encouraged
entrepreneurs to market their businesses strongly and ahead of
increasing attention from MNCs. H3 supported

* Of the 20 UK businesses which were not MNCs, only 2 appeared to
have one or more directors who held Korean nationality. Companies
with a less valid claim to be Korean were signalling a Korean identity

significantly mare than the group with their origins rooted in Korea
itself (the MINCs). H2 supported.

_15_



MNC vs LocAL COMPANIES

* Advertisements from MNCs contained significantly (p <.005) fewer
Korea-related signals in both countries supporting H2.

* QOur interpretation would be that if employers are small and less well
known they would benefit more from ‘borrowing’ a Korean identity,
and not having a Korean head office nor owners who spoke only
Korean, language ability was less important.

FINDINGS

* Significantly more (p<.001) of the American advertisements were
from large, established firms predominantly MNCs (69%) compared to
the British sample (28%).

* 53% of advertisements included competence in the Korean language
as either mandatory or desirable.

* MNC’s more likely to demand this in the UK

_’lé_



DETAILED EXAMPLES

* Cosmetics business PureSeoul ads asked for a ‘strong passion and
existing knowledge of the Korean beauty industry’

* Food and general retailer Oseyo was seeking part time retail
assistants and said: we bring the elegance, tradition, vibrance and
excitement of Korea to the UK and our name means 'Welcome' in
Korean.

* Island Spa & Sauna, ‘welcomed its clients to your serene Korean oasis
in Edison’, explaining they were: ‘upholding Korean jjimjilbang culture,
we provide a stress-free escape’.

* Larger companies could also use similar language. Korean Air said it
was ‘promoting Korean culture and hospitality worldwide’.

THEMATIC ANALYSIS: CULTURE (58
MENTIONS)

* Hyundai described ‘a culture that is fast-paced, dynamic, energized,
agile, and collaborative’.... ‘where employees feel appreciated for
their contributions, proud of their company, and thrive to be
passionately invested in HCA's success”.

* One restaurant business required a chef to ‘have a deep
understanding and passion for Korean culture and food".

_‘|7_



THEMATIC ANALYSIS: FAST PACED
(68)

* An ad for a Senior Vice President for Human Resources at 174 Power
Global specified applicants ‘must be adaptable and able to thrive in a
fast-paced environment’ and be able to ‘quickly work into new tasks
and accommodate new circumstances’.

* Software company Marvellous Designer wanted candidates to have
the ‘ability to work in a fast-paced, business environment’

* The Korean adverb ppalli means ‘hurry up’, ‘quickly’, or ‘fast’ in
English. The frequent double use of ppalli ppalli not only serves to
linguistically intensify time urgency in a particular communicative
situation, but it also represents a Korean character trait denoting a
desire to get things done very quickly (Hyun, 2020).

THEMATIC ANALYSIS: PASSION(75)

* Woori America Bank explained ‘we are now hiring people who have
passion for providing our customers high-quality financial services’.

« Advertisingagency Cheil described themselves as ‘sharing a passion for
developing groundbreaking ideas rooted in data’.

* Hyundai envisaged that ‘the future of our organisation lies in the passion
and capabilities of individual members’and invited applicantswho ‘share
our passion for rethinking what's possible’.

* Passionate’ translatesto 'S d (yeoljeong)'in Korean, a combination of’
2 (yeol - eagerness)'and 'S (jeong- attachment)'. Itgoes beyond simply
interestor enthusiasmfor or attachmentto something. It signifies a state
of being preparedto putin effortand make sacrifices forit. ‘Passionate’ is
one of the top keywords inthe ideal personnel profilesfor leading Korean
companies(Bae & Lee, 2015).

_18_



DiIscuUssION

* Few of the local group appeared to have links within Korea. Most
were small or medium sized businesses, the largest being H Mart,
which originated in the USA.

* Some founders appeared to be second generation Korean

* However, some founders were clearly not of Korean extraction but
had still adopted a Korean identity for their business.

* As expected, smaller, less established businesses made the most
Korea related references. What was not expected was that none of
them originated from Korea!

DiIscuUssION

* Established Korean multinationals may have had two motives for
focussing only on being bilingual (Korean-English) and not using
Hallyu related signalling. Employing speakers of the MNC’s home
language improves knowledge transfer and communication
(Peltokorpi and Vaara, 2014). And they may also see themselves as
global rather than Korean companies.

* Smaller, local companies see an advantage in using the considerable
investment by Korea building positive associations with things Korean

_19_



CONTRIBUTIONS

* Much of the Hallyu literature emphasises consumers, the exports of
Korean products and inbound tourism. Other stakeholders matter!

* Korean employers may wish to consider the benefits from cultural
references to their homeland in their foreign recruitment ads. Be
proud of being Korean!

* The work adds to the limited literature on the attractiveness of
working for foreign firms (e.g. Froese et al., 2010), to current work on
the role of the Hallyu in international business and to that on the
recruitment of employees by foreign firms (Peltokorpi & Vaara, 2014).

FURTHER WORK

* Monitoring recruitment advertising by MNC’s can provide insights
into globalisation

* No ads contained any visual material, not even a company logo.

* Most advertisements contained limited information about the
employer, a worse picture than that painted in prior work (Ryan et al.,
2000)

* The words passion or passionate, can denote something subtly
different between Korean and English, with the danger that what a
Korean employer is trying to signal is not what a British or American
national might assume

_20_



OTHER MANAGEMENT IMPLICATIONS

* Larger, established Korean companies often appear to see no need to
or benefit from signalling their Korean identity. Should they?

* HR professionals appear to ignore the benefits from including
affective content within recruitment advertising. Few in our sample
used an appeal to an applicants’ emotions.

* Employee advertisements are an opportunity for companies to
promote a positive company image (Rafaeli, 2000) alongside
information about the role itself (Ganesen et al., 2018). Few chose to
do so here.

_21_
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South Korea’s National Strength Today

Per capita income comparison (in §)

wee SOULH KOrea's per capita income 31,762.0

= |ndia's per capita income
30000

%,000
20000
1,000
10,000
5,000 2,104.1
0

40,000
35,000

2006’

1995’
$10,000

Source: World Bank

South Korea’s National Strength Today

1. Innovation & Technological Competitiveness
*WIPO Global Innovation Index (2024); 6th

*Bloomberg Innovation Index (2021): 1st

*IMD World Digital Competitiveness Ranking (2023): 8th
“UN/WITS High-tech Exports (2022): 5th

2. Digital Governance
*UN E-Government Index (2022): 3rd

3. Cultural Influence & Human Capital
*Simon Anholt Good Country Index — Cultural Influence (2021): 6th
*PISA Mathematics Performance (2022): 6th
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Time - Space Strategy

7940 2025

* Korea's national development has been guided by a Time-Space strategy—aligning

industrial evolution over time with region-specific specialization.

T-S Strategy

strategic framework that combines historical timing with geographical specialization

_24_



1) Time Strat
II. T-S Strategy ) Time Stategy

Time Strategy (Hard Power)

Trend of College Enrollment Rate

iz, “%! Zé

ﬂ" b2)ags PR} 1o ¥

B8 g9

=
L) 2008 2008
e/ Bwy

Hard Power 1.0 (1949 Hard Power 2.0 (1962~1996) Hard Power 3.0 (2008~)
Land Reform 5 Year Economic Development Plans Knowledge-Based Growth

Land was redistributed to farmers,  Led by four presidents from Park Chung-hee .
- : : 83.8% university enrollment
giving people ownership and a to Kim Young-sam, Korea’s seven 5-Year
) ) ) ) o . led to a knowledge-based economy.
democratic foundation to build on.  Economic Plans drove rapid industrialization.
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Plan

1st

2nd

3rd

4th

Sth

6th

7th

Years

1962-1966

1967-1971

1972-1976

1977-1981

1982-1986

1987-1991

1992-1996

5-Year Economic Development Plan

President

Park Chung-hee

Park Chung-hee
-> Chun Doo-hwan
(from 1980)

Chun Doo-hwan

Roh Tae-woo

Kim Young-sam

Main Projects
Infrastructure, light industry

Develop basic materials,
boost exports

Heavy & chemical
industrialization

Energy projects,
start of electronics

Tech development expand
exports

Market liberalization,
infrastructure, autos

Knowledge economy,
globalization, innovation

Key Industries

Textiles, clothing,
food processing

Cement, fertilizers, steel

Steel, shipbuilding,
petrochemicals

Oil refining, nuclear energy,
electronics

Semiconductors,
computers, automation

Telecommunications,
automotive, construction

IT, multimedia, services

GDP per capita

~$87 —
~$130

~$150 —
~$250

~$310 —
~$670

~$980 —
~$1,700

~$2,000 —
~$2,800

~$3,400 —
~$6,200

~$7,200 —
~$13,000

Time Strategy (Soft Power)

Soft power 1.0 (1998~)

Government-led Cultural Opening

President Kim Dae-jung emphasized

“culture as national power," laying the

foundation for the Korean Wave (Hallyu).

Soft power 2.0 (2002~)

Korean Wave's first boom

Korean dramas like Winter Sonata captured

hearts across Asia, particularly

in Japan and China.

_26_

Soft power 3.0 (2017~)

Global K-culture expansion

K-pop groups like BTS have become global

icons, shaping youth culture,

fashion, and politics.



Time Strategy (Soft Power)

+ Hallyu (Korean Wave) : a term used to describe the global popularity of South Korean culture.

+ Began in the 1990s and has had significant global influence for over 20 years since the 2000s.

Growth trend in The number of Hallyu community members worldwide
® Humber of community membrs )

@ Number of commanitisg

294 974,073
.

1,790 V.Enl

1,785 1,748
L ]

1,454

II. T-S Strategy
2) Space Strategy
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Korea’'s Top 10 Industry

Steel Shipbuilding Automobile Defense cluster Petrochemical

Bio cluster Semiconductors Secondary batteries K-beauty K-food

Korea’s Industry Clusters

Seoul
K- beauty, K-food %I: ®
~@
Southern Gyeonggi ﬁgﬁ'{, » I Pohang
Semicenductors, Batteries ;‘\Ef ”/"" { J 7 steel
Osung % .
Bio cluster .. ® I'r_ e UISaI‘l
° 5y Automobiles, Shipbuilding, Petrochemical
Y .
o 1 .R‘ ~—
¥ L A ~__ Changwon
\;“'{ y .-.‘,',: - Defense cluster
WR" . .
pS . Geoje

J Yeosu shipbuilding

Petrochemical
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Pohang

5.

{ ‘i {
N %
.
= _
<’ /
o T
= % et & [
WA 1.:\3 ,,.!-’,“ {“’.{: oy V ?1:
i PN
W g Population 492,518
Area 1,130.08 I
j GRDP per capita 36,113 USD

pOSCO HYUNDOAI

STEEL

» POSCQ, established in 1968, consistently ranks among
the top 5 steel producers worldwide by crude steel
output and revenue.

+ In 2023, POSCO Holdings reported over USD 60 billion
in revenue, highlighting Korea's strong position in the

global steel value chain.

POSCO Plant in Pohang

_29_



Ulsan

E
-

\Vi'ﬁijgﬂqi Population 1,008,728
B Area 1,057.14 Im*
) GRDP per capita 65,352 USD{1%Y)

@ Ve o HYUNDAI
HYUNnDAI . S-OIL SK innovation ) H HEAVY INDUSTRIES

L ;
Hyundai Motor major industrial sites S-Qil Petrochemical complex Hyundai Heavy Industry
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Changwon

|
L\ 4
‘ig_ /
% 1
R Y
X
‘E'l-: % ol 1
A [«g*.-ﬁ‘fﬁ W Ry
\dﬁ: [ Population 1,001,902
' Area 747.1 '
i GRDP per capita 30,000USD

O HYUNORAI
¢ HYUNDAI

. WIA "“Roiem

Haﬁwha

Aerospace _
i DOOSAN Enerbility ~SNT Dynamlcs
K-9 Thunder K-2 Black Panther
1 @ zazn . .
il S iy . » The Changwon Defense Innovation Cluster is Korea's core
defense hub, home to major firms like Hanwha Aerospace,
o Lol Hyundai WIA, and SNT Dynamics.
= woen o — g o meom ot produces key systems such as the K9 howitzer, K2 tank,
> pinty 0
""‘}}'%"I“w iyt R "f"; e R and aerospace engines, supported by strong R&D and
o X B 8 o e T PEA academic networks.
ot = » South Korea ranked 9th in global defense exports (2022),
waw a2 reaching $17B in 2023, aiming for Top 5 worldwide.
‘H:; w’l!
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Population 232,921
Area 402 3km*
GRDP per capita 43,900 USD

() Hanwha Ocean

SAMSUNG HEAVY INDUSTRIES

Korea ranks among the top 2 shipbuilding nations,
competing with China for global leadership.

In high-value ships like LNG carriers and VLCCs,
Korea holds over 80% of global orders.

Backed by advanced technology and large-scale
shipyards, Korea leads in quality, efficiency, and

innovation.



Yeosu

K1k

Population 268,823
Area 503.33 k'
GRDP per capita 36,000 USD

@ LOTTE CHEMICAL
5 GS Caltex @ LG Chem

(j Hanwha Solutions

» Since the 1980s, Korea developed large-scale
petrochemical complexes in Yeosu.

= These hubs produce fuels, plastics, synthetic

exports. Yeosu was once the nation's most

valuable industrial complex by annual output
{~$75-80 billion USD).

Yeosu Petrochemical Complex
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Osong

- ‘z" & J
o 5 oy ¥ T
\3{ LA N Populati 31,586
NS opulation '
" Area 40,72\t
GRDP per capita 30,000 USD

| | @ LG Chem 2 Medytox [}
QU092 Y3 J[2t-7/ Uy C]..

[@) ckpBio  Healthcare

+ Osong Bio Valley, located in Cheongju, is
Korea's national hub for biopharma and
medical technology. It hosts key institutions
like the MFDS and KDCA, integrating research,

regulation, and industry in one site.

+ Specializing in vaccines, diagnostics, and

biopharmaceuticals, Osong plays a central role

in Korea's global biotech strategy. Its strong
infrastructure and strategic location make it a

core base for biohealth innovation.
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Southern Gyeonggi (Suwon)

\ /
\ Y
» /
% “hﬁ""
] 3 4 BT : a
VS o QW iy
‘* ﬁéﬂ : Population 1,195,045
" Area 121.04k'
GRDP per capita 31,300 USD

ELECTRONICS hynix

« Since the late 1980s, semiconductors have

become Korea's core growth driver in IT and

electronics.
Mwory = Samsung and SK hynix are global leaders in
System + Foundry R o ,
5 3 Invesiment of KRW P memory chips with new mega fabs expanding
in Yongin and Pyeongtaek.
KAIST Research Hub Materials, Parts &

Equipment « Korea now envisions global leadership

through a world-class mega cluster.

Semiconductor Clusters in Gyeonggi
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L8 By S SAMSUNG SDI

LG Energy Solution's Ochang plant Samsung SDI's Cheonan battery factory

Seoul

j TR, A v
n‘*"‘&i{;“ Population 9,605419
Area 605.25km’
) GRDP per capita 43,400 USD

_36_



K-Beauty Belt : Gangnam

Seoul (538)
52.8%

|
s Regions (470)
47.2%

Rising of K-food

*
o
SAMYAMG OQ)N 0 NONGSHIM
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Seoul
K- beauty, K-food

Southern Gyeonggi

Semiconductors, Batteries

Osung

Bio cluster

Yeosu

Petrochernical

Pohang

Steel

Ulsan

Automobiles, Shipbuilding, Petrochemical

Changwon

Defense cluster

Geoje
Shipbuilding

The history and importance of the Silk Road (A Selyem Ut torténete

jelentdsége)

Dr. Kornél Banyai, Ph.D.

(Budapest University of Economics and Business, Hungary)
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D!'. BORAM LEE Director, Design Thinking Museum PhD. Design University of London, Goldsmiths
i%r*e«@ mws‘l §E :%‘ he Age of Al:

g
ters

O kaeT

Academic and Professional Background

Ph.D, in Design, Goldsmiths, University of London

Director, Design Thinking Museum (current)

Chair of International Affairs / Board Member, Korean Private Museum Association (current)
Adjunct Professor, Ewha Womans University (current)

Dr.Bo Ra'm'Lee

Design Thinking Museum
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Al-Powered Exhibitions at the Design Thinking Museum

The House of Tales Artist Al

The House of Tales Is a series of illustrations created through the collabaration of artificial intelligence (Al)
and human imagination, reconstructing worlds inspired by fairy tales.

The artwork invites viewers into scenes reminiscent of classic fairy tales, encouraging them to envision
the homes and castles where the characters might have lived. These prompts were designed to shape
the visualization of homes or casties belonging to familiar characters from fairy tales and legends, which
the Al brought to life visually.

Viewers are invited to engage actively with the artwork by speculating which character's space each
image represents and imagining the stories surrounding it.

2025 Special Exhibition: The Story of Dano— Dano in Joseons | Artist Al

This exhibition showcases the thousand-year legacy of Danc, a traditional Korean festival, through
animated traditional Korean paintings powered by Al

Historlcal figures from Gangneung in the Joseon Dynasty—Shin Saimdang, Yi | (Yulgok), Heo
Nanseolheon, and Heo Gyun—are reinterpreted as animated characters in the style of traditional Korean
painting (hangukhwa) using advanced Al technologies.

By merging tradition, technology, and art, the exhibition offers a unique and emotionally engaging
experience that honors Korea's artistic heritage while opening new creative horizons through digital
innovation.

OKIFT 01 ——— Role of Museums

+ A museum serves as a public cultural platform with five core functions: Collecting, Preserving, Researching,
Exhibiting, and Educating.

- All five functions share a central axis: archiving, which enables the preservation and sharing of cultural assets
and fosters social experience and learning.

Collecting SRR oresorving IR veserching NN cxbibiting IR c.ucting
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n KAPT 02 ———— Why Alls a Strategic Choice for Museum Management

« Museums are vast repositories of cultural data—ideal for Al's data-driven learning and analysis.

Storage Area

c KAPT 03 ——— Why Alls a Strategic Choice for Museum Management

+ Al enhances both operational efficiency and visitor experience by supporting collection management, visitor
analytics, and personalized exhibition recommendations.

oW sk L=k b=
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O KAPT 04 ———— KeyManagement Areas Where Al Is Applied:

+ Curation: Automated classification, algorithm-based personalized recommendations

S B aEpaL a

1
5|

The Cultural Heritage Standard Management System was developed by the Korean government and is operated and
managed by the National Museum of Korea.

All officially registered and authorized museums and art museums across South Korea are required to use this system
register their collections accordingly.

c KAPT 05 —————————— Key Management Areas Where Al Is Applied:

- Content Creation: Al-generated images, voice and language-based storytelling

D
//Jfff

Survivor Stories, An Interactive Experience

Partner Institution: USC Shoah Foundation

Technology: High-definition recorded interviews combined with an Al-based Natural Language Processing(NLP) system

Method: When a visitor asks a question, the Al searches through pre-recorded video responses and delivers the most relevant answer in real time.
Purpose: To allow visitors to experience historical events in a more emotional and personal way - by simulating a direct conversation with Holocaust
survivors.

Significance: This exhibition presents a new form of Al-driven curation that enables future generations to engage in meaningful "dialogue” with
survivors, preserving memory through interactive storytelling.
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c KAPT 06— KeyManagement Areas Where Al Is Applied:

+ Museum Operation: Personalized experiences can be delivered by integrating Al to reflect visitors' age, gender,
and preferences.

Exhibition can be tailored to reflect the preferences and interested of visitors based on their age or gender.

By integrating Al technology into museum membership programs, personalized content consumption can be enabled
through mobile devices, offering each visitor a customized and engaging experience.

(Example) The Louvre: Al-based analysis of visitor movement patterns

o KAPT 07 ———  International Examples of Al Application

ot <

Al-Powered Visitor Interaction: Pepper Robot
Several Smithsonian Institutions have introduced the Pepper robot to assist visitors by providing artwork information and

encouraging interactive engagement. This Al-powered service robot enhances the museum experience through real-time
communication and visitor support.

Predictive Maintenance System

The Smithsonian employs sensors and machine learning algorithms to predict failures in exhibition equipment and infrastructure.
This proactive system ensures both the stability of the exhibition environment and operational efficiency.
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O KAPT 08 ——— The Human Role as the ‘Mediator' Between Al and Visitors

As museums adopt Al technologies, how do human roles evolve to preserve meaning, emotions, and connection?

- Visitors interpret exhibitions through emotion, context, and cultural background.
- Al can process data but cannot read human emotional nuance.

+ Humans perceive and translate emotional subtleties that Al cannot detect—this role is defined as the
Mediator.

o KAPT 03— Why Mediators Need Design Thinking

« Mediators must identify problems, interpret user experience, and collaborate with Al to generate meaningful
solutions.

Empathize

=« This mirrors the core structure of Design Thinking: Empathy - Define - Ideate - Prototype - Test
« A human-centered problem-solving approach—not just technical operation—is essential.
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O KAPT 1w The Design Thinking Process in Al-Based Museum Curation

o Design Thinking Stage Empathy Analyzing Visitor Experience <—#( o\ h( ‘ 5 ’

Main Role of Human Mediator

Expected Impact

Conduct user research to understand visitor motivations and

expectations. Interpret data with emotional context and !mpm“d Personalizgd_ experien;es through human-guided
supplement Al analysis with curatorial insight. interpretation of Al visitor behavior analytics.
QkapT

The Design Thinking Process in Al-Based Museum Curation

o Design Thinking Stage Define Identifying Key Issues in Al Curation <_(ID : _(( El )

Main Role of Human Mediator

Expected Impact

Define:the bounidarkes of Al-based] curation and highigit Balanced curation where Al efficiency is complemented by
areas needing human intervention, such as emotional h Waoal val osibeictin) sl t
storytelling or ethical judgment, HHTRR SSHCAL it ContERual JUGEInED
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o KAPT 2 The Design Thinking Process in Al-Based Museum Curation

e Design Thinking Stage Ideate Exploring Human-Al Collaboration Ideas {__( al '-(‘ = ’

Main Role of Human Mediator Expected Impact

Generate ideas that utilize Al tools but emphasize

Hrari-Cantarsd ouration. Prooste Fabrit rodals of Development of exhibitions that go beyond automation,
immersive storytelling ané reaﬁt‘me zuman offering emotionally engaging and interactive content.
O KaPT ®

The Design Thinking Process in Al-Based Museum Curation

o Design Thinking Stage  Prototype  Simulating Human-Al Curation Models "'—‘( a ._ “( ‘ | '

Main Role of Human Mediator

Expected Impact

Develop and test Al-assisted prototypes with a focus on how 2
curators and educators can guide and adapt digital Implementation of Al ;ools that enhance but do not replace
intermoticas. human storytelling and curatorial presence,
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O KAPT w1 The Design Thinking Process in Al-Based Museum Curation

e Design Thinking Stage  Test Imrpoving Al Curation with Human Feedback ('_'_( . T( ‘ - '

Main Role of Human Mediator

Expected Impact

Collect visitor feedback and refine Al systems, Evaluate how

well the Al aligns with curatorial intent and emaotional A dynamic museum experience where Al contlr?uously
evolves through human-led feedback and quality control.
resonance,
kapr

Conclusion: What Museums Truly Need in the Al Era Is Human Sensibility

+ While Al can automate museum operations, it is the human capacity for emotional interpretation that creates
meaningful cultural experiences.

» Mediators connect Al with human emotion, and this process is guided by the creative framework of Design
Thinking.

- Alis a tool. Humans are the designers. Design Thinking is the key that opens the path.
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" A Comparative Study of Domestic and Foreign Visitors' Perceptions for
Revitalizing the New Night-Time Economy and Tourism in the Hanyangdoseong |
__(Seoul City Wall) Inner Area

Han Hee Jung” - .Jeong, Gang Hoan™ - Nam Moon Hee™ - Choi ln Sub™™

¢ The niphdtitne aeotimtny is 4 key cottmotueit of city cotopatitieetess, penerating sirnificatt acofotnic ittpact in majoe citiss sieh & Mew Yok, London, atd:
;qu. Tt pazticn]az, nighttitng touristn hag been recopnized & an itnp metant area for itereasing the sustainabiliy of the nighttite econotry, and the T Preple
?Plap; certificatiot progratn i congidered & prite example of swecesiu] nighttitne econprery and toerism. By creating a safe and wibrard nighttime exorizament, the
propsatn haghad a pesitve impact o the city ag @ whale. Inthis study, we dafine the new fight econery and towrism a5 3 frture-oriented form of iz that
imaximi;esecutwmlc afficietey by focvging of spacific wentes atud conterd, rather than sinply setending opetativye b
: Coreeerdly, Seoul’s night econetrry and tparist policies e not systetnatically established, and # & recessay to develpp high vale-added touritn cotdords.:
‘Therefrre, we selacte d the irmer azea of Harpangde Castle, which e probines historicd] heritape and modem tourizm resoiress, a5 an pptitmal destination for a new
tight ecottny and tourgm stidy, and anslyzed the differeriess in pereptints between domestic and forejen tourts. f
¢ g avealt of the analwiz, the indrpduction of night meeaon passes and the night ppening of ancient palaces and public hannls wete evalnated as offactiee:
ffadurstu wvitalize touristn, and the possibility ofceatity specialize d jpbs sthag nipghttisne professiona] decent ppezations was idertified. Tnadditipn, the Qihl;rur
‘wazkend pperatiot nf the gubway was highly desized, sspecialy by foveipn totists, and K-fond-baged sighttine eotcert wag o osttively oo red by both Kpseate!
ianﬂ feipter: Purthertnore, it was atalyzad that nighttitoe cadoeal hetitape experietoes and the creation of codbural streets woild sonee as atttactive tipght tuu:n&m
elatments that fuse taditima] and modesnsarsibilities. :
Key words:: fight-time economy, night tondam, new might ecopomy and tourism wevitalization Hanrangdoseong inner area (zeonl’s old ity ce nter],:
Enjﬁhfﬁ,mﬂ pnltmrd eacility o pening. s pecialized night joba, 24-honr weekend sobw 2y operations. i
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. Introduction

he Might-Titne Eentiotny (MTE) hag emerped asa tew paradigtn ifuahan
gentiptey atvd cute, fizst d2veleped ity thie Thiite d Kty dete it the Jate 20th
cefitity to pertnmte irhan regenetation atd septintic growth Jemng, 207
Sirce the 19905, policies suppting nighttito? activities soech as dube, bars,
testanitants, and thoaers hawe Jaid the fmehdation for a global NTE modd].
Mutably, the Prrple Flag accreditation ptopsatn, lammehed inthe TR in 2006,
bz becotne a intervational tmods] for creating safe and vibeard highttime
et ipormants, with approxitatzly 9 cities patticipatity, as of 2024 (ATCM,
204

With aceelesating wrharizatipn, cities have inereagingly became hobe of
ecanpmic, cuftara), and socir] activity. Tt & progcted that 63% of the ploba]
popilation will reside it what areas by 2050, indicatig the expanditue tole
of eities (UM-Habitat, 2022) MTE has hecotns o key pille of urban
ecpnptries, peneratiy; billions of dellazs and millioes of fobg ancesally in
flobal cities ek a3 Mew Y ork and London. Mew Ymek's night-titne ecotintrry
producer $351 billien arolly and sepperts 300000 jobs, while Londm's
MTE generates £ billionand mer 1 million jobe (WEF, 024). Thase swezss
stories sippest that wban ateas mist adept intepsated mmanapement
approaches —engring safety, acesssbility, and public mder—foe 24-hoo
witality.

A major gteate gy to revitalize MTE iz the promoetion of nighd-tgne temeism,
which exterds wigiter stays and enetpizes local aconmmies. Tt enbances the
trystical chiartn of cities by oiferity differentiated nighttitne access to ciura]
facilities suweh as tngsemng, at palleries, and heritape sites. Propsms like
*Cultare Might” play a eritical roke in highlighting a city's whigaz character.
Aoemding to the Kemwa Tooeitn Ovpatization (20200, nigkt touwdistn &
estitrated to have an ecotugtnic itrpact of approitataly KRW 7 &illiet and
carcreate ab rat 40,000 jobe.

Teoug (200 defines the emerging MTE and night touristn npt meveby in
tepad econpmic tertns but ap "diverse forms of teurism poewritg in
degigrated night-time econnm zongs within cities,' emphagizitg spatial
speciticiby, cootitnic efficietiey, and wholssone tomtistn cotuient. Cages such
az the 95 cities with Furple Flag certification, mear 300 peevincial-lewel night
crrd], tntistn cotgitnption sones i China Shen, 024), and Keea's 10
night-tote gin-spaciglized citiss exenplify the fasion of scotintry and culpirs
it nightitne dewel ppioent mpdsals.

Samal, formerly ket as Hatopang during the Toszon Donasty, was the
political and adminizteatiee hizart of Kerea, hoasing reval palaces and majoe
govenunent offioes. Encircliy thiz area, the Hateranpdoeemp (Seou] City
Wall) wes a Jatpegeale whan fortification that matked the brundary of the
Tosoon capital and spmbolized its sithority while defending apgitet extornal
threats  Hatepanydoseoty  Miseorn,  20M). The  itmer ares  of
Hatyratgdoseoty  contains  abundont  teorign tegmimss,  incliding
Gyentybokpury, Palace, Changdeokgung Falace, Jorygnyo Sheive, and
taditipta] tnarkets, and offers aigue expetieness when enmbined with
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F-FOT and K- drams-baged Hallyn ¢ outenit. 4 ecmeditye to the Forea Trurism
Orpatization [204), approvimately A03% of intematioa] touists visit
fomi, and many are influerced by Kmtean Wave content in chopsitg it a3 4
destmation. Howewer, fecafs MTE and touristm pelicies remain less
systetnatic entrpared to global cities lke Mew ok, Lotudoty, and Sy drey.

It respotiee to thiz pap, the present stady sets the mner ares of
Hatepang doseong as 4 target zone for new MTE and towism develepmerd,
aiming to identify key dlemerts for nighttime activation bazed on visiter
corgumiption patterns  and  experiential peefererce;. Putherngrs, by
cotnparing perceptints between dmmestic and itternatioha)l touists, the
stidy socks to propose sistaitable night tmiristm copdont that aliges the
hetorical and colteral walue of Hatyatpdeeoty with contetopoeary
detrands.

Il.Theoretical Backaround

1. New Night-Time Economy and Tourism

1) Nlght-Time Economy

Racetd]y, maee citieg atputd the weeld hawe cptoe to weppize fighttins
hors a5 & stategic toears to etbance whan sustaimabiliy and
cotnpetitivensss, and have been strenythening policy resprtees aceprdityly.
P exatrigle, the ity of London has established the *M4-Huwr City Vision
definitg the niglt-titne scotiptey 45 an pteprated cotcept etentipassing
tratepoetation, health, culore, secutity, and toivigtn. Jtoaitns to create
appemimatdy 115000 night-tire johs by 2030, prometing condirirms
growth and gtenyrthening whan reglience [London 2007). Similady, Sydney
hae concretized its sirategies for the nighd-time eonomer theguph the
*M4-Hmor Econptr Stateyy,” with the New Spath Walkes [NEW) state
govermtnent systetnatically tevigwing it policy motcpmes themoeh antos]
reports (MEW 2020). Tapan's Toorem Apenor uhider the Ministey of Land,
Infraghroetin, Tenspmt and Toogn (2020) published the “Faewlzdge
Collectipn for the Revitalization of the Might-Tite Ecatotry,” propesing a
policy approach thatcorbines institutiona] foundatints with practical tools,

Citigr acrmes Europe and the Atnericas hawe ineorporated ereative and
culturecentered nighttime activities intp wrhan steatspies since melatiely
galy oty teotuting the legare and entertaintrent industeies —cordered o
fond, aleohiol, and towrism —ag core dements of the nighttime ac ooty
(Bianchini 1995). However, the expanzion of such activities hae alzo lod to
tiew wwban challenges, including twge, crime, light prllation, and
Fetrification. As a result, the need for & cotples gmeerrance syiemm that
reflects ternpozal and spatial charactetistios and frsters copperation atmong
diwerse stakehinlders has amerped, peetopting a shift @ night-tgng 2oty
policies (houte, feijgs, Moprthor and Fobin, 2029; Towatt and &'Connoz,
19495,



Drban nighttitne tanagement systetrs tenbee 2 wide wtpe of actoes,
from state iretibotions goch as law enfoecetrent tp e potnanity-baged
infpetral foopitoring sestemns. Howewer, traditiona] nighttitng goreernanes
tmpdels have ohen sitiply applied daytitne conbo] systems withmrt fdly
addwssitg the atigoe chaacteristics and demands of wrehan life at night
[Geips and Gelders 2019). Consequently, the need for gpecialied
admingtrative stractares to coptdinate and support nighttitne activities has
been incromingly wepptizad The “Might bMaym” spter hag erenged &5 8
tiew wrhan g overrance model inresporse to this detnand.

WMo citier smueh ag Bedin, Zrich, and Ran Francisen have establghed
cottnittess or prpanizations representing niphtchtb and bar comgnumities,
actitg as pterne diatiss hetweon nipht-tgae o otutry stakeholdess and ity
pelicy. These bodies eontribecte to - nighttitne woban manageiment acepss
varimg aregs, inchading prlicy developent, adwocacy, capacity ilding,
and nfragttitite improeetnents [Aouto et g, 2002) Recerdly, this
meemmenit has been expanding ona global scale. In patticedar, VibeLab has
developed the “Mighttime Adwocacy Map,” which wigwally rrpanizes night
tayoes, dedicated  pffices, and commitess woldwide. Thi enables
pelicanakers and wrban stakeholders to comnpare and zefererve vatipns
governarce pdels, strategies, and suecess cases [WibeLab 2024). pecording
o WibeLab, more than 60 ¢ ities arpnd the wrld have adepted night ey o
systerns o pperate dedicated nighd-tine adtminstzation offices.

The resporeibilities of the night fay o systetn can be broadly catepotized
ithn threr aress: fist, the hardware spect of oprowing phosica)
iffrasttichite s ag night tangportation, publc ratroptes, and lighting
secotid, iretitational impresetnents, inchiding legal and repalatory refortms
and fipige manapermert; and third, facilitatitg copperation and mediating
cotflicts amphy varipes highttitne stakeholdes Seips and Geldars, 2019)
Acutp et a), (2002) proprsed seweral action principless foe stengthening
tight-titne whan  poverrance, inchiding  institatiorelizing  night-time
prlicies ensuring coregpoteibility among &)l stakehelders, including
fovemntnents; adppting cottzxtspecific appipaches talmed to each city;
protecting the zights of Tow-wape night workers; prometitye incdsiviy to
allevigte  gocial  inequality tansitioning fairwage,
sistaitablo-inftastchore-baged  nipht-titme - eephotoy:  eoflecting and
atalyzity night-tigne specific date; and developing stratepies that ¢ omgides
wrbarl sustainability. These are eviluated as ey juidelines for
cotnprehietisive and ststainable dewloptnent of the night-time acotuty.

Meatwhile, the T -haged Might Tine Eeonomny Cuftire & Policy
Alliatce (MITECAT, 2024) emphagizes that “a livable city teguires a vibrant
tiigkt-titne ecotimtny.” Ag eviderce, they cite the Econotnigt [tie]ligetos
Unit's (HTN Global Liwability Ttulew, which includes the efficiency of
fiiphdtgne e ototmic activity & anindicater dizectly tied towrban qualiy of
lite [ETU 204].

The Turple Flag peogtarn is 8 o2t if atiot systein aimad 4t protootiy safe
and atttactive night-time etvitprenents and stignalating whan night-time
acpnties. Tt is mataged by the Association of Towtand Cipy Maragetent

in a
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[ATCM) in the U and recoptizes exstnplany cmes of cties and distiets
contriburtitue to 1o giphal 2vita]izatiot theorgeh the night-titos econetoy, A8 of
Tutie 2024, 95 citigs actoss six counbries hawe meceieed Puarplz Flag
certificatinty T be cortified, ¢ ities tomist tieet five core critesia: clear strate oy,
wellbeing, mobility, appeal, and placemaking. These standards serve ag
critical cotnprtients for toailding & suecessial night-titne econeny theormgh
the Farple Flag progatn.

Trends i nightlife sesearch dlsp suppert thi diection. Mo [2023)
highlights thet nightlife has evolved beyond trers cotemtnption itdo 4
ctltral dotrain that contibobes to comrmonity b ding,  toodtiedtra)
understanding, and gocip-etnotional wellbe iy, He underscores the need for
sustainable and inclusive nightlife steategies in frbure wrhan policies and
calls frr 4 shift o perspective to recopnize the gocia) and cultura] value of
tiigld-time culture within the beoader seope of whan grwernance.

2) Night Tourlsm

Might trioriztn i itvreasinghy recopnized a5 4 key facter mderpitmitg the
stistaitability of the night-tite sconry, deawiny heightered ittt from
Emwerttnents atid majee cities aroitd the weeld. The United Mations Weeld
Torristn Otpanization (UMWTO, 2019) defies tearstn as the act of
indiwiduals o grotps tavaling to a tagion putside their wsua] stvirannesit
fot putpmees such ag reit, enjpytnent, educatint, and cultiea] expetiencas.
Torists aze defined ag these who stay ot Jast ot hight it 3 destination
matzide their hemne ety for reasons such ag kisoe, business, famniy
vpits, medical teattornt, o religioes purpesss. The Koeea Teisn
Ogpatization [@2020), applying the concept of tighttitg to towistn, defpes
fiight tpuristn & Ya tourisn phenemenon bazed on the utilization of varimes
Incal tesmoroas that can oty bie etjored at fight

Datmitions of fipkdtime hours vary by coutiey and policy objgctive. For
irgtance, &dney’s 24-Hoor Econemy Steatepy (MEW, 20200 divides the
-hpur day inte foor periods: daytime (GO0 AW - 600 Th), evening (00
Pl - 900 PO, night (900 TW -2:00 AM), and Jate night 2.0 A -600
AN The Keees Tt Crpatiization (2020) fother dlassifiss night touristn
intp three sepmments: earky night torigtn ($00 TR -0 M), eore night
tortigtn (00 Fh - midnight), and tmob ity activatiot tima (midnight - 300
A M) These sepmertations seree ag a framework for the systematic anabysis
atd tmanagement of nighttgne scotimmic and teoristn activities.. Jent
Katg-Hwat (2001 categerizes the titne frotm 00 PM to midnight as the
'Bretitg Ecototry® and from midnight to 600 A M a3 the "Late Ecotioto !
higMightity; differenoss it oe otwtmic activitios by tite pesiod.

I Londen, one it eight jobs is cdassified a5 a nighttime job, with
apptoitnatedy 5000 pepple enpaped in industies related to cultie,
terigtn, Risare, and services during the night, wderseority the significatics
of the fight-titne ecototny to the citr's oveta]] gcommic shactare [Greater
Lotuden A otherity, 2007), Th Kerea, the Konea Toitistm Ot patization 2020
teporbed that direct towrismn expenditure aspociated with night tourizm i@
astimmated at approimataly KRW 39 willion, with poberdial job ereation of



armnd 40,000 actees &)l sectoes, itchuding tovrgm. A such, global cities are
itemagingby fottridlatity tovirtn steatopies baged o the eepnnnic valie of
tighttime honors, developing gound coftoreal and tourism content for the
night, and reinfoecityg public safety. This tend reflectea prowity; tecoenition
nf the night-titne eeanotry ngt 5 a supplemerdany activity, bit ag a core
eletnatit of irhan ac ptuptrie develpiietit atud tontrigtn tev italization.

The futurist and “father of modern tmanapement,” Feter Trvcker (1985),
argzid it Trnevation and Exteeprenaarchin that “the 215t cetduty will gee
natiots compate theough their colteral pdestries,” preitioning cultare ag a
critical pillar of natiohdl competitivensss. Media scholar Herey Jenkins
2008, it Cotreosponce Cutoee, itrpdoced the coteopt of *cotwarponon
cultore,” emphasizing the pesactiee relatimnship between watipes media
and wgery. This phenptenon tefers to the metging of media such as
telewgion, filtn, the imderret, and paming fto an itdeprated seperierce,
characterized by meer partic ipation and cosativ ity

With the expansion of the intemet and digital platfoeers, global services
Tike *puTabe and Metflix hawe emerped ot the forfront of cultiral cprtent
cotopetitioh. Tt tesprtee, natiots hawe strenyrthene d policies to protect and
foster their dotnestie collbora] industriss, Koma's Halbo (Fowat Waee)
promotiopolicy & part of thiz glebal trend, and the cultera] indoster iz nmw
teparded a3 a pritary driver of nationa) prewth it what i pften referred to
a1z the *Centiry of Cultue * Wajm courdriss lke the United States and the
United Kity dotn are alzo peemeiding, shate gic saoppoet tothei cultoral seetoss,
with the ititernationa) competition pver cultiral cordent in the digital age
itermagingly framed ag & Vel war”

3) New Nighttime Economy and Tourlsm

Truhig book, Tentur Kane-bowan (2021) defines the "hew nighttitne er phptry
and terigt® ag Ywatipns foemng of tootistn peoning within newly
degigtated nighttitng scotipty zohes, Shemnpassing pritarily wholsntng
tonrigtn produets and inchoding touristn activties and steatepies shaped by
specific Ipcationg and time peripds” He emphagizes that thi frem of night
tonrristn possessss ecotintnic afficierey and forward-Jogking potential, and
has the capacity to evolwe into intiovative and concete toarism content. Tn
nther werds, the nighttitne eeotiptry i o Jotger & coneept itoite d to specific
coreutnption bebavips but i3 new mcopnized ag a stratepe toel for
enhare i wrhan ¢ pmpetitipeness and sustamability.

Atthe global lewal, the advancement of wrbanization and tecknl ey has
Further highlighted the immportance of the nighttime economy. The United
Matioris’ World Cities Repozt (DN-Habitat 2029) forecasts at increase of mer
22 billinh in the wrban popdation actres Asia and Africa by 2050 and
idetitifies the nighttine ecotioty a5 & key steatery for sustainable wehan
prowth The Weeld Bertiptrie Pt (2024) alsp sepeeted that as of 2023,
appeoxitately 56% of the gleba] pepulation resides inwrban azeas, 65% are
iterret wsess, and 5% of iobs require digital skilk. This undersenres the
naeassity of adepting M-hour whan pperation stetepies i the digital are.
Furthertnnre, the tighttitng e otiptey penerates tere of il of dollazs in
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ecotptnic value anwsally and ereater milliote of jpbe. Fre example, Mew
otk City's nighttime acqnptrry corttbotes UST 35 billipn atccally and
supports approxitately 0000 jpbs, while London's nighttitme ac ooty
cnttttibutes GEF % billimh and swppotts over 1 million jobs (WEF2024),

Clirate change and shifting whan Jiving conditines further siipp met the
nised tp activate the nighttitne ecotptry, To Sandi Arabia, due tp extretme
heat, it is corarion for citizens to enjoy nighttitne pictics in pazks. Similaly,
copmbties like the Uniped Stater and the United srab Emitster hawe
itnplemerted policies such & opeting parks, beachies, and pabliec spaces at
night and installing lightitg, Aecording to the Mastercard Eeonoroics
Tnstitte (MET 2024), woekend nighttitne gpetiding i Mow Yok City's
finaricial district wrressed by 135% postpandemic, highlighting the role of
tighdtitne cottirnptiot atud toteisto it acptintic recmeety .

Itetititioha) approaches for protngtity both the nighttime acanotry and
night tonoritn aze alze speeaditye. A representative 2xample is the "Fuple
Flag® certificatiph propratn admmingtered by the TICs Association of Towt
and City Management (ATCWM), which designates aseas that provide safe and
wibgatit tighttitoe trban envieprenents. Tn China, the contta] g metttrent is
actively promptity tighttime coltura] tourgin cotetitnption, desighating a
total of 345 nighttime caltura] tourism coteunption zones hetween 2022 and
WM. Tn 023 glene, the 243 degipnated poreg recoeded & cupnrdative 312
Billim witoss, marking a 564% itereage from the previpus year (Shitn Gi
M)

In Korrea az well, the activation of night tenrizm has been adopted az 2
maor policy task tp achigee gwlitative adwancerent i the tedtigm
itdusty. Aecoditg to & 020 sovey by the Fores Toitistn Otpatization,
night touristn activitios increased the averape length of stay for tavelors
feomn 72 to 79 days, gerersted apprevimately KEW 5093 billion in
value-added effects, and wuduweed KRW 1.3592 &illion it peoduction 2 Hects,
Firthettnore, the reslts included the creation of appeovimately 15,835 jobs
apd 093 emplovinent eppecboiities, cobfitming it tanpible ecommic
beriefity. T respotise, the Mitistry of Culture, Sports and Tt Jaunched
the Might Touristn Specialized Citiss" intiative in 222, starting with
Tncheon Metrepolitan City and Trtynpeotye in Gyeetgnatn Prowines, and
deziprated a tetal of 10 citizr ag night towtisn hebe e 200, stoadily
expandmy related policies.

Amidst these plobal trends, the cotwergetice of the *nighttitne ac ooty
and nipht touttism® sighifies the emarpance of a tww whaty toieistn nede],
coteeptialized as the “tew niphttime ecottrry atd tourgtn ™ Thie mode]
conbers o specific wehan rones and ppesstes toorem peopsms and event:
tailored tonighttime hours. By oeganically combining clteral, artistic, and
ecotiptnic elemeres, it pffees diffesendiated eppetinces to tourists while
revitalizity the lpcal econptny, Th addition, infrasteactoee dewd] ppinent and
policy suppret to enhance the safetr and accemsibilite of nighttne toorist
siteg are prtgted i parallel, contrituting to the fornation of a sistanable
arhatt toiitistn apgystem,

Thasefrra, this shrdy defings the tew tighttitne ecpnptoy and tettisn tot



marely a5 a shift it titoe ot ag a fotore-priente d. e ohptnically afficient, and
cotrpler tooristn tpde] based on spatisl specificity and  operatioal
corettaitds.

1. Hanyangdoseona(Seoul City Wall} and

Hallyulor Korean Wave)

1) The Inner Area of Hanvangdoseong (Seoul’ s
Historle Clty Center)

Followitg hig entheonetedt, Kitg Tazio of the eady Topaan Trrnasty
degiprated Hanyatyr a5 the capital and cotstacte d Hanrangdess oty (e m
City Wall] tn defend apaitst extornal invagions. Gwemipghokmimg Talace
served ag the political center, while Torwtiye Sleite and Sajildan Altar
Tocated withity freested areas, emphasized sacredness a8 ritual spaces. The
wall waz bilt aloty the ridgelites of the city's fome itmer tnpirdaing —
Baagaksan, Inwatysan, Matnsat (Mokrreoksan), and Naksati—with eight
pates, including Heong intnm (D otygdastmt) and Dotetiteien (f2 pdaemn),
iretalled arpond Unjongpra, the cibe’s main theeoughfae. King Tagiong
roinforend the whan steectie by ¢ otsttaeting Chang depkpoy Falace, and
utder King Sejoty, additional fortifications cotnpleted the delineation of
Harsempby, the capital furigdictipne Deeing this peripd, Mamdaetrunery
and Uriong-to developed itdo major comnmercial Tuths (Seoul Musein of
Histony, Hatpatyrdesopny Besearh Conter 2015).

Hatvpatyrdpseong, foretioned as a defengive bartier when dsed and ag a
passapeway when ppen, repulating the daily rhorthers and routines of city
residerts. . Initially built in 139 wing earth i fat areas and gtone i
tpnitdaings regions, the wall andetwert a tansfertoation aider Kty
Sejotir whet the emthen seetints wete replaced withstote, pivitg tise toits
cutrent foetn. Althmiph the shochms sufferad partial detnelition dovitg the
Japates2 colonial petiod and the Korean War, fllscal? restoration @ fotts
bepan in the 19705, Trday, t stands a5 a prominert histotic and cobora)
landtmark withit the wrhan Jandscape. With an avesage height of 5 tp 8
meters atd a total Jength of approximately 194 kilpmmeters, Haterang doseony
igrecoptizad ag ohe of the world's Jarpest and Jonpast-futctinning city walk,
Tt wag desigrated Historic Site Mo, 10 in 1963 and was officially senamed
*Bzmn] Hateratyrdmsg o in 2071 (Hatrrangdnseniy WMusenr Website 21241,

The inner amma of Hatpatg deseoty, i particalar, has evolwed itdo 2
compogite cultiral toorign destination where tradition and modernity
enavigt, stppmted by diverse tourism resgunoes such ag roval palaces,
togotes, waditipra] markets, ad erf allew Historie palaces and
traditiora]l architectune serve agwenue for experiencing historical depth and
Fomeear idetitity, while hands-rn cnlboa] sctivities —such a5 hanbok (Kotean
tradtipra] attite] expetiences, vt to K-drama  flming  sies, and
patticipatipn. i Kean coigine and  Jobesuwty  progams— provide
irderrational vigitors with authentic cultsa] enpapetnent and enhance the
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appeal of the area.

Aocording to 8 2023 goreey by the Minigty of Colbate, Sportr and
Toeiztn, approximately 80% of forgipn touwrists wigit Semi, with major
destinations within Hatoarg dmeon, sweh oz Myemnedong (149%) and
Gyentigbok gong: Palace (3.2%), tatkitie atn ot the top 10 touzist attactions,
Muotably, these in their 205 and 30¢ acequnt for 49.2% of foreirn tourists, and
whean inchrding teenapas and zarly 40z, the propottion tiges to §24%,
indicating that ymotger penorations fow forn the core sepment of Seol’s
touristn toatket. This tend sop pests that the itmer area of Hatoraty dosooty
—tich in heterical and oultoral significance —tust provide attractive
nighttine tetirgtn codent and sppetietves tailmed to the pntemwsts of this
detrioprzaphic.

Themfore, the inner area of Hanyatw doseoty possesses stotuye poterdial
for expanding whigiee night touristn offerings grounded in Seeod’s te dition
and idendiy . Systematic tourism sevitalisation strategisr and policy swpport
are urgettly wquited to w2alize thig petendia]. Theoeh the peesseeation of i
histmic and eulius] heritape, and the developtnest of night teazistn cotdent
that teflects the praferences of young taveless, the inter city aea can be
pwitintied a5 a globally tecogenize d b for e tusa) tonsism.

2) Hallvy within the Hanvanadoseong Area

Hallyrg, akpknpwa ag the K pean Wave, refers to the global pepalatity of
Tompeat pop culbore. deemeding to the Standasd Fovean Latynia pe Tictiotuay
Tor the Mational Tt tte of the Korean Laryrmagre, i bepan in the lote 1990z in
China, Japaty, atd Sputheast Asia The Oxfeed Engleh Dictiotary degeribes
Halbyu az the prowing nterrationd interest n Korea and Korgan popular
culture, represented by the plobal swocess of Korean toic, filtn, televisiot,
fashioty and cwigive. The Kerea Frindatipn for Irtestational Cuoftora)
Exchange defites Hallyw a3 the widespread cotgmnption of 11 trp2s of
Foreat, culbors] cotent—such g deatras, vatichr shows, fime, K-pon,
atination, piblications, webtoms, gatnes, fashion, beanty, and Fprean
ciiigine = wecornized internationally a5 distine thy Kmean

The Hateratydesaony axa, which etcotnpasses the histerical city codos
of ferul, ig zich m Hallyrrelted cordent. This area offers diverse
axpatigties for foeeigh vigitms, suich & drama and filn shooting locations,
hattbok experistces, K-beauty, Kmean cuging, enpestaineoent and besking
petfornarces, ag well a3 traditiona] crafts and webtpone. These conterds are
itpletoerde d within traditiona] spaces of Sewul, dllowity fomigh toarists to
sigmtanemisly seperience both Korea's hevitage and it contemporary
sereibilities.

The plobal speead of Hallnr has had a positive effect o enbancing
Korea'’s “soft prwer” foft power, & defined by Mye (1990), & the ability to
achieve degired puteptres theotgh atkeactioh rether than cosrcion of
pavment. Kovea is hiphly 2 garded inthis regard. Tn 2021, the Oy ford English
Dictiotary newly listed 26 Kowate origin words selted to Kerean cudture,
reflecting its steoty wlobal wfuence. Furthosnpre, acomding to the ThFs
2024 report, Foorea ranked hipghest in the Globa] Soft Fower Indey, ndicating



thatthe weeldwide spread of Hallya eotditeizs to steaty then Kmea's eultura)
inflootee [Fathan Cevik & Taks Fadiha, 0247

According to the 2024 gsue teport by the Korea Trurism Industry Portal,
the trawel styl2 of fowigh M7 generation totists has changed siphificardly it
the prt-pandernic ora, showitie a clear preference for experierciy the daily
Jife of Frreans, as paen in the trend of " dailyeation” (daily + wacation). These
tourists prefer Iocal  attsactions digcovered through focial media and
4 uTube tather than traditiong] towarist sites, and seek persoralized trave]
experioees it places like Sewsdfla-pl i fepdl. Therefme, within the
Hateraty dpseoty area, thew g a twed to enbanee Incal expetiencs dlomerts
and pffer creative, immersiee tourin experienczs theoapeh digital conterd.
The MZ genetation icludes Millenvials bt betwean the 1980 and eady
20005 and Geteration Z hoer frotn the 1aid-1905 to the sady 20005 (Chei
Youtyr-wpn, 20000, They are familia with dipital enviretanests and valae
perental praferatioes and experiencss.

g the cojtural and higtorica) heart of Ko, the old ity center of Szpd] s
hotre to nuomerps traditions] heeitape siteg and eodturs] spaces, induding
Gyeoty hokgutg Falace, Changde okome Falace, and Tangtry p@teine. These
spaces, when conbined with modem Kotean gop culturs, have parnered
highirterest fromn the MZ peneration and are beity regiterpteted & relatable
cultura] cotent rather than mere tenmatts of the past. For epample, taking
photes it hanbok azpand palaces has sparked irderest in traditional fashion
and cufture amony the BZ peneration. A dditionally, hstorical spaces inthe
city center that serwed & filming locations for draas and moevies have
bocome familix tpitist Spots fot plobal fans. Steest performances and
busking it aveas Jike Cheatygyecheon and Taehangho offer oppochutities
forihe ME peneration to experience Koreat pop ehure firsthand.

In g “Heou] Towoism Putore Wigion Declaration”™ (2023), the Sezo]
Mettopolitan Govertinent 5ot goals of attsacting 30 toillimn tecists and
achiewify a % retin vigit 2t To oot chanyg g toarisn wends, the ciby
selected shatepies such o Yeresting & city thats sy to tave] alone”
Yeppatding batide-on touristn enpbert,” and Ypererating  dernand for
tiighttine tovrigm.* These policy diegctimng should be actively applizd to the
Hateraty dogeotyr arga ag wall. Conent sweh as nightseaps viewitu, eilitay
tonrs, and traditional market night markets will play & key role in
tratef priming femal’s night inte 2 more sthactive and vbeart exparience.

3) Malor Night Tourlsm Resources within the
Hanyangdoseong Area

(1) Pal aces within H anvangd ceeong

It Koores, the termn mong (&) refers to the tesidence of the kitg and the
topal Fammily, while giteew ol (2B zefets to an architsehm] ¢otrplez that
ercnnpassed these toral regidetices alatyr with politica] and adtninistrative
futctions (Standard Koeest Larywape Dictionary, Mational Ttotitote of
Fortean Latymape, 2024). Drctity the [ sz on Do ty, five foya) palaces were
built i the capital city of Hamyang (wodertday  Sep), with
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Gyeptyhok pimg. & the main palace featygoanyel, and Chanyde ol
Chatpyertpty,  Devksuputy,  and  Gyemghuignty  fonig 4
mfti-palace system within the Hanyanpderseony ity walls. These palaces
wem estahlghed with divetse pirpoes: political fitwtions of the king, toval
residences, emerpency rofigas, residences for ctowi priness and toval fataily
tnenbess, and for toval ancestes] rites. o the Jater peviod of Tnseot, fraltinle
pakees were gven wed conetmrerdly (Cultoa] Heritape Adtoiniskeation
mm.

Globally, it is extremely rare to find fiwe distinct palaces concerdrated
withitt a situge walled city. Eeatnples like the Frebidden City in Baijity, the
Tmnperial Falace (Eokyo) in Tokye, atd the Grand Falace in Bangkok hawe
maittained a centralized, spymlar palace system . bt coputivies develpped
soentidary pakees i wpional aress or adepted decentralized palace
structures. [n Evrope, athoueh ondtiple palaces axigt—soch ag the Louvre
and Versailles it Tarig, Bvekingham Falace and 8t James's Talace in Lotudon,
and the Hofbune and Schenbronn Falces in Vienna —they are typically
aither spread between the city cetitor and potekints me centralizad into phe
prlitica] bith (DWESCD World Heritagpe Cordre, M23).

Tnveombrast, Seoul's mudti-palece system within the Hanpanygdose ong, city
wall iz exceptipra) in that the palaces weee built at different times butremain
elustered inthe urban center. The sites and majnr buildings of thess palaces
are still well preserved, makig this configwation globally wique, From
higterical, whan plnning, and cultara) heritape perspectives, this palace
tietw ptk it S o] hol ds signif icarnt valoe and rasity .

Aoty thew, Totuteren Sheine and Chatyede kot Falace ate nigable
hevitage sites that collectively embody the prlitical, coltoed], and artetc
values of the Toszon Dhrtasty. Their origitality and utiversal walue hae
earned them UMESCO W orld Heritage statoes, Topwtiyn iz a Confusian shrine
where aticogtea] tablets of kitgs and qusens are ersheited, and ritaak are
petfortned The ¢ontinviatipn of taditiona] rivals, tosie, and archipectione
prives it high intang ble calturd] value. [t wag irecribed a3 8 UNESCO Woeld
Heritage fHite in 1995 and is rogarded as the weelds only sovivitg topal
ritiea] gite [JMERCO, 1995). Changdeokgary, wed ag a secotdary palace
[igrtug), exemplifies the beavty of traditional Foreean architectore and garden
degign that harmonizes with the natera) topperaptor. It was designated a
Weld Hevitape Site in 197 (UNESSD, 1997). Both hetitape sites are cotdra]
to the historic identity of old Sepdl and are now heitye feitterproted as
cultirea] horhs where traditiot and topdettuby coexist.

Todsy, fepel's toyal palaces po beyond being mere histerica] telics and
ate beity tmansformed into coftera] stapes that reimtemret tradition for
cottetipotaty citizers and tounigts Siee 2014, the Culha] Heritage
Admiisteation hag hosted the Royal Culare Festival tobaance presersatinn
and public engagemernt, Mow held repdarly in srring and automm, the
festival  takes  plee i Gyemnghokpung,
Changgyaong g, Dacksupng, and Gyeongheiguty Tt offs gnmoersive
progrates gch ag waditional pedertrances,  edhibitions, interactive
experietess, and re-eractments, tailoeed to esch palace's histricsdl and

Chanypde gk,



spatial characteretics (Cultuea)] Heritape A dininisttation, press reless ). Rince
201, free admigsint has boan prarde d to vigitess wearity hathok (taditioha]
Fomean attire]), promoting traditiona] farhion cultoee. Mighttite proprams
like “Starlight Might Tou” “Moowdight Teos” and  “Watelight
Fetformance” hawe alsp become pepddar fre offeting unigug nightscaps
experiences. Kitn Yootelwe (021) etphasieed the need for shatepic
approaches to avhatee the commpetitireness of the festhea) thepueh thematic
projgatn specialisatior, increaged ettertaitanett value, high-qualine “killet”
contert, and beand itnape deve]optnetd.

Another promitent exateple of palace atilization foe tight towegn is the
Teotyrdone Might Walk. Figst lammehed in 205 arpund Degksmpoyg Falace,
thiz whan nighttime festival i praiged for guecessflly linking Semil’s
higt o] ufuira] ety with tight teiristn demand. Held evety spring and
auturre, the festival incudes nighttime openings of hisgterical stes, puided
tonaes, sireet perfommatces, and elitary experinces, enablifg an enjoyable
blend of traditiph and mpdecnity. Contered aroind Denlkstgrung Stare Wall
Road, Jeotydory Theater, and Seeu] Musgom of Art, the festival invites
citizens and tourists to etypape with higtory and caltore natueally in their
daily lives.

The Royal Clture Pastival and Tenturdote Might Walk go beyand beity
teropmaty events—they sorw g ading exatples of mopders itilization of
historical spaces, showcaging how coftora] heritape pregervatinn and night
tonrigm can he harmponiposly intepsated.

[2) Museums and Art Galleries

Withiti the Hatwratwdossoty amea, approxitnately 43 mseams and art
palleries —ine luditye the Mational Falace Musewn of Kotea, the Matiotia] Folk
himzem of Korea, and the Matiora] bfuseutn of bodem and Contetnpozany
Art—aloty with ampmd 197 perfrrmance venuas of vareifg siz2s, offer
divarse ciftital exparietods to torishs.

In modern gociety, ameeurre and palleties serse not only a3 2 ducational
itetrtione bt alen oz spaces for loimore and exftoral enjoyment. A mong
stratories to bopstwigitor enga petoent, nighttime ppetinge hpis have prosen
highly effactive. The Lowvre himsemn in France ig a pritme example of how
evenitly  pperatione can provide & ditinet, smotiorally  miersive
axperiencs, erhate ity wigitor satisfactint and atracting tew dernopraphics.
Flarian Getmain (2023), in his analysis of the Towwre, highlighted that night
ppetings elevate sengory and et gtiomal gomersion, trars fortning missans
it pspaces for leisure and social mteractingL

Thig trend hag expanded acrms Europe, giving rige to the Baropean Night
of Mugeutns initiatiee, wheee pver 3000 stitations paticipate sach bay
with extended homrs and cultura) peograms. Example: mclinde * A Night at
the hfwpran™ at the Toulowe Wwewn and “FrismaBal” at CARC Bordoauy
Cototnporaty At hfmeeutn, offerig suwdiences fresh and i pinatise
nighttitne experiencas,

(3] Hanok and H ansik (Traditional Korean Food)
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Hanrk, or traditiona) Korean houges, reprasent a core symbl, of Korean
ciflbutal identity aloyside hanhok and bansik Hanok villgss located in
Bokchor,  Seechen,  Inse-dme,  and  Degon-deng—within  the
Hatwaty dosenty azea —serve a5 key culbura] toorgtn zesirees, Hending
higtorical walue with tithat assthetios. Muarnermis hangk hotels, presthomises,
artisgan wrrkshops, and public hancks am fimw it opesation, offering
irteprated lndging and eltura] experiences to tourists.

UMWTD (078) and KCTT (2016) heve evaluated the combitetion of
waditiptal axchiteciors and vegiona) culire & 4 trode] for coeative torign.
To bomt the competitensss of hanok . tourin, the developtment of
nighttime content is esserdial. Foteigh toutists, it particular, expeess preat
irterast g expetiencing traditionsl culfure and food in hanok setting.
Accmrditgly, ewening ophings onthe lat Priday and Satorday of 2ach
metith, hanok steells onder taditiona] lighting, and tea eeremoties o
traditinral fopd-taking wethshiops can offer deeply emptinna] and authentic
tight totisn sepetiereas.

Hansik, m Foorean cuisive, is e that just food — i is 9 cntipley culueal
asset encapgulatiog Fooea's history, society, and oxltoe. Tegally defined by
the Hansik Prometion Act, # incudes both tangible and irtangible resources
topted it tradiioral gyedients and copking methpds. Tt combipes
deepropted wadiiors tied to eputt tituak and sexsonal custong with
cotntnercial potential 43 a modem industey. Elements such ag Crotifacian
mea] etigoette and regimally adapted seasmning technigues have been
pivotal inshapity, it identity.

Today, harsik hay evelved intoa global cultura] corderd that trareeends
traditipra) boundaries theouph fusion cuising and the spread of Halbpw
(Koteatt Wave] Kiowtt frt its fertoetted fopds and cplm hattotoy
{nbarursaek), hansik promutes a healthy imaje, and ity demand hey sorped
vt it the entreatiiene? food market, specially afier COVTL1Y. This shift
reflects hargik’s trare fortnation into 4 flexible and evelvitg cultoa) product
thatadapts tp the tirnes.

Traditiote] makets and Korean testnreatds within Hateatpd s ohye are
travsformizye this culinery identity and cham inte nighdtite touristn
fieduin -8

Ill. Empirical Survey and Analysis of
Results

1. Research Design

Thig study aing to identify key factpss for svitalizing the "hew
nighd-titne econptry and towristn” within the Hateratyrdoseony inner azea of
fom] and tn aralyze pereptin differences hotween domestic and freeipn
toirtigts. Ag the epicenter of the Korean Waw [Hallyr), Seot] etiopys high
plobal senpnition, with varioes Hallins-rdlated contents spreading feom the
city. Consaguetitly, thers is 4 powing demmand anong both detoostic and



irtertatiphal toarigts to it S2oul and eeperienee not orly Hallyo coltiee
ozt alzo traditiona) K orean heritape fisthand.

The gtudy fposes onthe ger arga of Hatoratwdesentyr, one of the most
vigited spaces in Semu], ap the ressarch sie. Harranpdoseong, with s
hetorical and cuftural significance, is congidered & suitable lncation for
irtegratity. 24-howr city and night-time tomizm policies. Accordingly, this
shudy sooks to identify turist demand by feugsing monew night-tine
acotiptrry and totitist cottent that enables diwese experiences even after
dark.

The survey entisisted of 26 itetns, coverity detnmpzaphic characteritios
and factors relted to night-time econotny and torisn revitalization. The
tarpet respondents itehuded both Frean and freeign pdividuals aged from
their Jate teens (miverssty students) to their 40s. In patticdlar, foreien
regpotderds were limited to theee from Europe and Morth America, where
adwariced night-titne o phptrny afud trriin systeres ae alwady inplace. This
ape ptoup was seleched becatse they mepresent a core sepmart of feml’s
truristn market (Ministey of Cultre, Sperts and Toueitn, 2023) and show
high demarnd fror new experietees and night-titne activities, makitye then a
strategic tarpet proup for futuee policy devel ppment.

The streey wag eotiducted i both online and offine metheds, and &
tota] pf411 valid tasponsas wete collactad (214 from Koreans and 197 from
fnigners) Data aralysis was petfremmad using the SF3S statistica] software.
Explosatory Factor Analysis (EEA) and reliobility analysis weme condoted,
atd Trdepetidetd Samnple tHests wers used to axamming sighificant differenens
betwaoet the two proups. ALl statistical analyses wees carried oot at a 5%
confidetes lave], with 3 sigtificance theeshold of D5,

2. Demographic Analysis of Domestic and

Foreign Respondents

To identify the detnpgaphic charactetistics of beth Koeeat and foeeign
responderds, a frequeney analysi wag eonducted. The tesodts are a5 Follows:

First, in terng of gender digttibotion, atriong; the total 417 responders,
131 wase male (319%) and H0 wete fornale (69.1%), mdicating a w)atealy
higher proprtioh of fetnale patticipards.

By age pronrp, the majmrity wee intheir twentiss, with 270 responderdts
(6 2%). Teetagers aceoatted for 18 mudividoa)s (44 %), thosz in their thitties
ware 100 (24 3%), and responderds i thei forties touabered 27 (5.1%),

Reparding marita] stabos, 340 eepmmdants §2.7%) were single, while 71
[173%) were martied.

Tt tevtrer pf educationia] backpround, 15 sesponderts (3.6%) had a high
arhion] education o loss, 11 (2.7%) wete attenditye or had pradeated ot g
sutuipr college, 285 (G93%) were attendpg e had peadeated fromoa
utiversity, and 100 (M4.3%) were attorditg or had completed gradaate
gchionl,

Logkity at pecpatiota) distilection, shadents compeged the Jarpest
ron with 259 individualy $28%), fellowed by office wodkers 197, 212%),
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selfetnploped mdividudls (20, 4.9% ), and other peevpations (22, 54%)
Mutably, cieil servants (4, 10%), public institttion etnployess (3, 12%], and
professiotels (17, 4.1 %) were 8]l freeiph respondents.

Toel Frecury Yawkan T
ey Tobl | Peverisne | Fegueriy | Prortae | Feosr | Pt

i poo Tew AN MO0 21 SAW) 19F ) AW

Do o Toml 7| e s
{ Remake | U Umam| | me
PR - Y N L8 O P RN -1 N Tl B

b B

B -8
12| e

3. Descriptive Analysis of Measurement ltems

The descriptive statiticsl atalysis of factors wlated tothe tevitalization of
the niew night-tite 2conotrry and tourigm within the Hateratw doseoty itter
gt g & follews. The suvey emploved o S-poitd Likett scals, with
reppotees ranping fom TSteonply Appee” (5 poirds), TAgree” 4 points),
“Meutral” (3 pritds), “Disapre” (2 points], to “Steonply Disagee” (1 point).
The meerall meatl scome actpss the 26 iters was 3.7, with 2 standard
deviatipn of 99,

Among all iterrs, the highestrated wag “Trdeoduction of 2 Might Msem
Pass Swystemn”, with a tmeati sepze of 445 This was followed by “Might
Opening ot rtemationa] Museutn Day” (#430), "Night Opeting of Royal
TFaless® (4.28), “K-Food Evenity Street Food Tew® (410, “Traititye of
MightTime TFalace Storytelless™ @08), “M4-Homr Wedkend Stbway
Operatipt® (403, T Dessort Might Everts in Traditiona] Seeets” (4027, and
“Ttaditipha] Alleyway Lighting with Kotean Largerre” @§00), all of which
sepred abpve 410, indicating high demand.

Other itetrs: ek gz *Might Opening of Public Hatok Facilitiss” (5940,
*Wegkend Digconnts for Wotwerbal Night Ferformatices” (3.92), “Traiting of
Might-Titoe Docents™ [387), “City B Toos with Might Ferfmmances”
{379), “Inttnduction of Might-Titos Falace Pattoly” (3.9, *Top-up Stores for
Cultiral Goods in Dashak-rg” (3.95), “Thilization of K-Fopd Might-Tine
Crtutent” (3.74),“Media Fagade Prriection on Falace Walk™ (3.23), “Michalin



Kmrean Cuigine Dinner Tow” (364), "Opetation of Might-Time Antigue
Mazkets” (347) “Might Fetfoetnatices Peatutitg Popider Westertt and
K-Dratna Productiong” (363, "Owernight Experietces at Museure and 4ot
Galleties” (353, and "Geagona) Lata Might Sales in Shopping Digtricts” (3.54)
algn recewed awerape seoes abpwe 35, indicating perordly pesitiee
1N OIS,

In cotrast, foor itome received scemees below 3.5, neflecting telatirdly
lower deriand: “Indirect Tiphtit for Might-Time Window Deplays in
Traditiona] Shopping Seeets” (3430, “Expansion of Might-Titme Sppits
Peogratrs in Pablic Squares” (3.44), “Unigwe NightTime Experietce: at
Rooyal Falaces” [335), and “Opesatign of Twditional Bidshaw-style Night
Teus” (327, Meably, "Operatiot of Lawurr Aecotienpdation Pacilities
within Boyal Falaces” reegived the Jowest seore at 299, indicating limited
perceived feazibility me necessity.
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4. Factor Analysis and Reliability Verification

To idestify the whderlying stractiea of the revitalization factees for the
naw fight-tirne: econpmy and towistn within the Haropang doseory, inner
ares, a Frincipal Competent Anabesis (FOA) was conducted oo all 26
tnaaguretnent itetns. To eliminate cormlations among factors, Varimas
rotatinty, a prthog onal mtation method, wag applied.

The ctipetipn for factor exttactinn was g2t atan 2igatesalie? of 10-or highet,
reraltityg i the edtraction of six detinct fFactors. The Kaiger-haye-0lkin
M0 tmeagure of sampling adequacy wag 1448, which i interpreted ag
Tewedlent.” Bastlett's test of spherichy was ako siphificate @p = 000,
cotifittiipy; the presetee of corelatipts atapty; the variables. The axtmlative
watiated sypliite d by the rotated factoes was S093%, indicatity & trodecate
Jevel of explaatoty power.

The telibility analysi for eack factor showed Cronbach's alpha waluzs
ratging fromn 077 to 064, indicatitye an overall “aceeptable to pood” leve] of
interns]l eongistency. Facter lpadings for the gdividual e ranged from
074 tp 043, all exceading the it ftheashold of (140, theseby walidating
the inclugion of all 26 itetns it the analysis.

Each of the siv extracted factors was cotceptizally Jabeled hased on s
unijue characteritics, niering practical goplicatiots frr devweloping stratapric
appenaches to revitalizing the tew hight-tite ecototoy and toorisn within
the Hatepatyydosa oty aved.

| <Tabk % Fagior Anabsls
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5. Independent Sample t-Test Results:

Perception Differences Between Domestic
and Foreign Respondents

Te analyze peception differences between denestic and feeign
regponderts reparding the revitalization factoes of the new night-time
gepnptiy and toutistn i the Hanyatydmeong nnher area, an independont
satnple test was cotducto d. Atnong the 28 meastretnent itemns, 17 showed
statistically sipnificart differences atthe p < 05 Jewal.

Too the "Might-Titne Fopd, Fetfottnance, and Sheppitg” categoey, the
itatre “K-Fopd Ewenity Steeet Food Toue” “Fop-Up Storss foe Ctltaral
Goods inl Daehak-p” and "Utilization of K-Food Might-Time Corent” a]l



showed sipnificant differences &t the p < 01 leve], with freeipn responderds
perczivityg 3 higher leve] of necessity.

Tn the “Might Cwoltoral Sireet Deweloptmerd” catepory, “Traditiona)
Alleyway Lightitg with Korean Lanterte” wes significant at p < 01, and
“Tndiect Lightity, for Might-Titoe Witidow Digplays it Shoppity, Steets” at
o< 05 Tn hoth cases, Bomaan responderds showed a higher petegipod fiaed.

Cotvwarsdly, “Operation of Traditional Rickshaw-style Might Tous® wag
sighiticard at p < 01, with feeeigh tespondents indicatitg o higher lava) of
hecossity.

Tn the “Creation of Might-Time Jobs” category, *Training of Might-Time
Dipoerts” was sigtificatt at p < 01, with Korgan tegpotderds showity
greater interest, while *Expatgint of Might-Titne Sports Progratns in Pablic
Sqmares” wag significant at p < 01, with ferign espondents peroeiving
higher hcessibr,

In the “Might-Titne Cultaal Heritaps Experietics” catepoty, “Trowidity
Drigquz Might-Titme Experiences at Royal Palaces” showed a gigtificatdt
diffesetics at o= 01, with forgigh respotdetts seprossityr greator inderost.

In the “Operation of MightTitme Cultoea] Pacilitiss” catepmy, “Might
Cpening of Beyal Palacss” was siphificard at p o< 05, with Fonoan
tezpotuletts pered peing 4 higher noed.

Fnally, in the *Might-Time Tansportation Setem™ categoey, the item
*2 Homr Wedkend Sobway Operation® was sipnificant at p < 01, with
foriph responderts mwerwhelmitply tecophiziny its necsssity .
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IV. Research Findings and Implications

Thig study identified oy factoss fre rewitdizity the new nighttine
septumtry ahd oot within the Hatoraty deeo orye itewer ares and atalyzed
perception differences betweon drnestic and freeipn vigitors. Based on thess
findityes, stratepic dieections for enbatcitg Seoal’s arbat competitveness
and plobal itnape asa night-titne destivatim aze proppsed.

First, the empirical aralwsis rewealed nostatisticalby sipnificant differenoss
botween Fomean and foeeiph respondents topardifp the pposation of
night-titne eultural facilities. Both proaps secorded high awerape scoees,
cotfirmmitg thiz a5 8 cove steate oy for sevitalizing Seoul's fight-titne ¢ ohotoe
and tputistn. fetrg guch ag the Mipght Mosewtn Fags, Might Opetite on
Tnemiatipna] Maseutn Day, Might Acess to Reval Palaces, and Pablie
Hatwk Might Froprares a]l secsived average scores abmez 40, widicating
shrotup prsitive evaluations. These proprams aze effective it extending vigitor
stay time and prometing gomersive coltral spetiencss, emtribdting to
both acptipimic wevitalization and culbus) waloe enhancement. Giwen their
high public suppert and feasibility, these iters shoald be actively
incrrperated intp Seeal’s towrm policies. Tn particular, the Might b osemm
Fags and Jreervetional Maeutn Day Night Openit offer ahigue coniesd,
while the nigld-time opetityy of palaces and hatoks modernizes traditictial
cultiea] assets, minforcing Seouls identity as 8 culural citeo Alighitg
ppeatityr hotes with the K ofea Tousistn Orpatization’s e moioended night
tenreizn witidew @ B to 12 AM) could fother eneoeape wolitiaey
patticipatimn and repeat wigits, strengthening the feotdation of Seeul’s
fight-titne 2rotintery. Thezefore, thege cottents shold be peimitized baged
m empirical evidence and tanaped thepaph steatepic and swstaipable
syatetns.

Soepnd, statistically sipnificant differetces ware found botween damestic
and foreipn respondents reparding the creatinn of distinetive night-time jobs,
nffetitg itportant policy doplications fre Seoul’s night-titne. sconiotier. The
thegt reslts showed significart differetees (p < 010 for Trainig of
Might-Titre Docerts and Expansion of Might-Titme Spmts Progams at
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Cowatichwatrrn, Sqnare. These findings suppest that stratepies to create
diwerse job sectors tailored to nighttime activities woald be pogitieely
received by beth proups. In particalar, festering night-time dpeents and
storytellers at mugetnre, art gallenes, and roval palaces can gimotanenusly
protoote femils historical identity and youth efnpleyivent. A ddiiornal
proptatns such a3 night-time sperts ot Gwanghowant S, city buses
litked to stieet perfotnaticss, antgo? night terkets, toedia faqade
productions, atd 24-howr pablic tatepostation cmid pererate dervand for
vatios roles inchiditg ppesmtos, puides, and planters. Ths, Sz ou) shoa d
activaly puosie night-tine cemetny policios centered on job-baged etiond,
fugt ptily to improee tarisn alibe bt glen to stitrmdate the Ineal a2 oty
and supp et sustanable whan dovelopietit.

Third, it the catzgeey of Might-Titoe Food, Ferf eeance, and Shoppity,
itetre: guch a3 K-Fond Brenitg fiteet Food T and Thilization of K-Food
Might-Time Content showed statistically significart differerces (p < 1),
with foreigt wspondent; givitw higher ratigg. This indicates that creative
fuigtd-titng: trristn cprdent based o opeean cwigine & effacties ih athacting
and satisfring ntemational tmrits. The K-Food Evenity Street Food Tour
koes beyond sinple diving, offeting edtural imersion ina iy
Fomean atnmphere and eoeibuting to extended stars and econmmic
revitalizatipte Premiotn and teendy content such ag the Michalin Kowan
Driturver Tt atd K-Dregsert Might Evetts catierhatee the digtinetivetiess and
brand waluz of Seoul’s night teorism. Fathermors, intepated. condent
combining Korean fopdwith K-Dramas, K-Pep, and taditiona) markets can
penerate syneney and wita] effects onsocial media. Asa globa) cultaral brand
that Hends tadition and mpdesnity, mean ooisine can iopeowe
accesmibility. and. satigfaction theough. wdftilingal mans, fopd-rdlated
medis cotdent, and conking clagses. Therefore, Segu] should strategicalby
plan and pperate hight-titne toeristn emnterd baged on Kmean cuiging to
boest nighttitne eprgumption and steenpthen beth caltoral identity and
#lobal compatitivenas.

Fousthy ity the categoey of Might-Titme Transportation Systems, the item
24-Howr Weekend Subway Operatinn showed a statigtically significant
difference jp < 01), with foreign tesponderds perceiving it as particnlarly
imprrtant. This tnderscores the need tp prowe bagsic nfrastoctoe to
guppert Seoul’s nighttime econpmy and towrismo. 4 24-hom pablic
trarep mtatiot Systetn igcmcial forattracting Foeeipn visitors, extenditg their
stay, atd impeovitg acosss to niglt-tie comimercial azess. Sities like
Londott and Mew ok hawe already established nigkt-titne ac ohintnies
themrgh M4-he subway ppetations, yvid ding benafits sweh ag job ceatipn,
reduced taffic cotypestiogy, and etibanced safety. Seou] coald adopt & phaged
tipde] foeged oo weekends and helidays to itnprove tebility foe toaists,
tight weekess, and Ipeal teriderts, thereby erhatcing the conditinte froe
tughd-titne ¢ ptranerce. atud cotsmner acoess. Ultitnately, this initiative cmrd
prsition 82 aga “24-hur global eity,” eottriberting to Lop-tern growth in
the nipght-tine econpmy, wrban branding, and revitalization of local
corrnareial dgtricts. Thiog, tatepmetation infrastractoe intueeations such as



M -hpwr sabway service should be eongidered not toerely ag tansit
expansiots ut ag strategic policy privities foe ethate i iplt-tine toaristn
cotrpet itvetisss: and sustainable whan dewelopimed .

V. Conclusion

Thiz study etrpitically atelyzed stratepios for revitalizing the fiew
nighd-titoe econotoy ad touwristn within the Hatorangdose oty inner area,
aitning tp contribite to enharcing feodd’s whan compet tiveness at night
and establghitg a sstainable toaris steabe gy, Mitably, this research poog
beyond the facility-cetdered appepachies of previpis fipht toaristn stodies b
irteprating varms dement: such ag cdltural conterd, emplmpmend, and
infragtiicture, thewbe of ferity both academic and policy-lewel significatice.

The finditys pudicate that the pperation of tight-titne caltoral facilitiss,
the creation of nightspecilc jobe, K-ford-baged conterd, and night-time
batepmtation infragheuctors are 4l affecthee it extending wisitor stay time
and prompting imeesive experienoes, which in turn genssates positiee
tipple etfects for the Jocal eeotiotrry .

Tt particdar, Hallw (fhe Korost Wawe) & identified a8 steabepic asset
capable of tansfring Seoul’s nighttime ecotntn and toatistn into 4
highevale-added itdustey. Kepop K-dranas, K-foed, and traditional
cultiore are aleady globally recopnized cultioea] brands. When inderrated
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itdo nipht tooren cotdent, thege dametds can sighificantly enharce the
app2al of f2omi to intertatiotal visd o This study also foond that progratng
guch & K-Food Might-Titne Content, K-Dessrrt Street Everts, and Might
Petfortrarcss with Media Pagades wers especially well-receired by Foreipn
respotderds, hiphlightitue thei potential to glevate Sooil’s stabos a2 8 plobal
cutinral ciby.

Furthesnore, the night-tirne opening of traditiong] herape sies soch ag
toyal palaces and publie hancks, combined with dpeerd and steeyteller
propeatrs, can be litked with Halpr's stopellite capabilities. This
appepach cati geolve boy ond sitriple sightsesing inte an sxperigntial platfom
that crtrveys the essetce of Komeah eultoee. Ttigate]y, it catt play 4 pivetal
tolz in beanding S o) as the “Might Capital of Halba”

Therefme, the Szod Mettopoltat Goverhimett shoald actively pisue
tigkd toutiztn policies that seatepically leverape Hallya cotdent. Sch e ffots
will fimt prly stengthen the dity's coltoeal identity and  glpbal
competitivengss bt alse serve & a foundation for tansfoming the
night-titne economy from & congnptin-drieen mpde] intp 8 coe pf the
#lnba) cultoea] ecmystem.

Reference

lphal” - The epread of the K-fopd boom, Herald Ee otuotery

Hotg 5 M (2021), *Major: Facilities and Ueban Tandscape of Tesemm
Bawatye” Sop] Stodies, (84, 129 - 157,

Temny, K. H. 2027), Mew Might Time Economy and Toorism for 2 Mew
Miglkt. Dasieon: MightTime Beonotry and Tourim Research
Tretitute, TEEA W one]d Kmean Chapter.

Tetkite, H. (2006), Crotvverperee Colture: Where Old and New bMedia Collide.
Mew ¥k, HY: New ¥ mk University Fress.

Kim, G. & (2000, *Spatial distributich charcteristicc and watilization
direction of Hannk in the Hanyangdeee oty ares of S, Toortha) of
Urban Degipn Tistitube of Kpoes, 23(1), 45 - 59,

Kit, H. T. (2015), *Modern w2 of Hanwk and wrban sepereratipn: Focusity,
on the casg of Tk om-donge, ™ Towena], of Borean g hitectors] Cotore,
163,72 -39

Kitry, 8 b, By, HLOW, i, % &, and Tooty K. H. (20211, * A Stdy onthe
Ferception of Komeans o the Might-Time Beotuteey frotn a Touristn
Fetepactive: Foousing on fepu], Dagion, and Bosen,” Joutal of
Product Ragaarch, 3906], 163 - 17 [in Koreat]

Fitn, & M. [(222), "A Shody on the Bevitdization of the Might-Titne
Eeonotiy and Toorgtn in Historic-Coltoral  Cities from. the
TPerspective of Coltura]l Hertape Thilizatioh: Pocisitye oft Teopin
Gty Totwrreotur, atd Tejn” PLD. digsertatinn, Graduate School



ok Faichai Unpeersity. i 1 maan]

Fim, Y. H. (2021}, “A study on the eompesition of eonterds and enjoyment
experience of the Boyal Cultwre Pestival,” Jowma) of Cultusa] Policy
Atudies, 35.

Farean Fpod Prometion Act 20181 Act Mo 15545 Kmea Ministty of
G pvertiment Lagislation.

Forea Toristn Crganization. (20200, Sweeey on Might Toutism Regouwress
and Resganch an Might Tmrristm Activation Flang. [ K orean]
Londmn. 20170, A Wision for London ag 8 24-Hooe City. Londoh: Grester

Lotdoh & athority.

[2014), Thirdk Might: London'’s Meighbohopds fom 670 to dAM.

Lotdph: Groatet Lotdeh Autherity.

2020], Dewelopity a MWight-Time Statepy: Part Twe. Letdpte
Groatar Lotudon Avthority.

Masterard Ecottnics Irstiute  (MET) (2024), Teawel Trends 2024
Mastercard.

Mictielin Foorea. (2024, Michelin Gwide Sepal 2024, Segul: Michelin Kozea.

WITECAT [2024), Wighttime Ecotmtny Culeee and Policy  Alliance.
hitns: fwww fite-cap. e/

Muote, T, and Gareia Raiz, M. (2023), "Wochorta] citiss: past, pregent, and
frtrra* F oo Sociglbgicn, Serie 1T, 43.

THEW 20201, Sydney 24-Hor Eetuatriy Strate py. MW G peertinent.

Saiias, A, atd Gelders, M. M. (019, *Goverting the Migkt-Titme Ciby: The
Rise of Might Mayms a5 a New Foan of Trban Govematee b fer
Dazk,” Urban Stadies, 59(20,316 - 334,

Segul Mettopelitan Goverttnerd. (2023), 7 pat of 10 Sepul Citizens Say
‘Might-Time Activities Policy I Mecessary' - Preferned Activities
Inchode Coltoref Arte, Socializing, Tooem, and Spots” Semod

W et pp plitat G peertinesd Press Relkeage.
hitns:f S www sgmil ok ews fiews_report.defview FE6934  [in
Korean)

So gl Mettopolitan G owettament. (223, Owerview atd Evaluatio Bep et of
Teoty- dong Might Walk. [in Fetsan]

Sogul Migeatn of Histmy, Hatratgdeseong Researh Center, (2015),
Hanvanpgdeeony (fepn] City Wall). Sepul: Diesigrdre Co, Ltd. [in
Koteat]

i, . (2024), * A Crtmparative Stdy o the Tmportatice of Cose Factozs for
Activating Might-Time Econotny and Totristmn Zones from a Global
Fergpactive,” ThD. dissertatimn, Graduste School of Taichai
Unversity. [in Korear]

UNESCO Wer]d Heritage Centre. (1995), Royal Anoastra) Shrine - Tongmyn.
hitps:f S wheihese pozg fenflisty 738

UNERCO Weld Hesitage Centra. (1997], Clanpde okpimg FPalace Cpmplex.
httpa: fwhe ahese ooty fen st/ 416

UNERCD Wodd Heritape Contre. (20231, Watld Heritape List: Royal Falaces
and Usban Heritape. hitps:/ fwhe mneseo mep

_61_

UM-Habitat. (2022), Wodd Cities Report 202: Erwisaging the Putme of
Cities. UN-Habitat.

UNWTO. (209), Glmsary of Trutistn Tazms,
hitps:f fwww atwtp. g/ plwsan-tourisin-tenns

WibeLab. (2024 ), VibeTah Website. hitps:/ fwww vibe-labprg

Watg, . 2015, “Kerean fondways: Coultural identity and oo itey practice,”
Agian Corigine Review, 12021, 107 - 118.

Werld BEotemic Foruwtn (WEEL (2024), Rethinking 24-Hoor Cities:

Might-Titne  Stratepiss  to Addess  Thbhan  Challenges
hitps:/ Fwww weforurn orp S stories /204 /01 / 24-howe-cities-night-
ma-ghratopies-mrban-challenpas



A Study on the Acquisition of Intellectual Property Rights for Emerging
Korean Fashion Designer Brands in the Global Market

Yong Ju Kim

Hansung University, Republic of Korea

Introduction

Cwer the past few years, Korea has developed a variety of support policies for emerging
fashion designers, led by government agencies, local governments, and private companies.
These policies have made it easier for aspiring entrepreneurs or new designers to start fashion
businesses based on their creative ideas. As K-culture continues to grow globally, these support
efforts have helped K-fashion demonstrate both results and potential in expanding its presence

in the global market.

In particular, the Korea Fashion Association discovered and supported emerging designers
through the Indie Brand Fair from 2011 for eight years. Since 2019, this initiative has been
expanded and rebranded as the K-Fashion Audition to more actively support overseas expansion.
The program has produced visible results by helping designers participate in international
exhibitions and more.

However, because emerging fashion designers' core strength lies in creative design, they
naturally focus on that area. As previous studies have shown, these designers often struggle
with other essential aspects of running a business, such as management, production, and

marketing.

Fashion brand businesses by emerging designers aim to develop brands based on creative
fashion items. For such businesses to grow sustainably and build brand value, securing
intellectual property rights, especially trademark rights, is a crucial prerequisite. Today, many
emerging designer brands aim to be "born-global brands”, so acquiring intellectual property
rights not just in the domestic market but also in global markets is essential for expanding K-
fashion internationally. As the popularity of K-fashion rises globally, so do the risks of
counterfeits and trademark theft, making simultaneous trademark applications both domestically

and abroad critical to securing rights.

This study focuses on the securing of trademark rights, which can be seen as the starting

_62_



point of brand asset management for emerging fashion designers. It analyzes the current status
of domestic and international trademark applications by Korean designers, with a particular
focus on China — identified as both the most serious market for trademark theft and the largest
potential market. Based on this analysis, the study aims to propose strategic approaches to

trademark management.

Background Literature
1. Trademark Systems in Korea and China

Although trademark systems vary slightly between countries, Korea and China share very

similar goals, timelines, and registration principles.

The purpose of Korea's trademark system is to “maintain the relationship between
trademarks and goods to prevent unfair competition, protect the business reputation of
trademark holders, and safeguard traders and consumers.” China's system shares this same

objective.

Both countries follow the “first-to-file” or “prior application” principle, where trademark
rights are granted to the first applicant, even before the product is launched on the market. In
contrast, countries like the U.S., Canada, and Australia follow the “first-to-use” system, where

one must prove that a trademark was used in the country first to gain priority.

Despite their similarities, Korea and China show some differences. For example, when
applying for a trademark or service mark in Korea, the similarity of goods or services (based on
Nice Class 35) is examined. However, in China, this similarity is not reviewed, which can lead to

abuses if both goods and service marks are not filed simultaneously.

2, “Trademark Squatting” by Trademark Brokers under the First-to-File Principle

As K-culture gains global recognition across various industries, including fashion, some
individuals or companies attempt to exploit the systern by preemptively filing for trademarks
with high awareness or potential in their own country, intending to resell them to the original
brand owners or third parties for unfair economic gain. These individuals are called "trademark
brokers.”

Such malicious preemptive registration is on the rise in China due to the Korean Wave
{(Hallyu). Industries fike cosmetics, food, and franchising have been heavily affected — and

fashion brands, especially those by emerging designers with limited marketing capabilities, are
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increasingly targeted.

As K-culture spreads to other Asian countries, cases of trademark brokers are also increasing
in Vietnam, which follows the first-to-file principle, and are expected to rise in Taiwan, Indonesia,
and other regions. Fashion brands, being easy to imitate and image-based, are particularly

vulnerable.

In Korea, the number of companies affected by trademark squatting in China has
skyrocketed in recent years. In 2020, 2,753 Korean companies suffered from trademark theft in
China, which is the growth of 245% from 2019.

Trademark brokers often list these Korean trademarks for sale on Chinese trademark trading
websites like HAOTM.cn. One notorious broker, Kim Kwang-Choon (£33 &), filed 400 trademarks
in 2010 alone and, through his subsidiaries, had filed 3,155 trademarks by 2023. Another well-
known broker, Shifiazhuang Zhuan'ai E-Commerce Co, Lid. (BEETEETHEERLT),
stockpiled over 600 trademarks, including 196 Korean fashion brands. The real issue is that most
Korean companies are unaware that their trademarks have been preemptively registered (Lee
Jong-Kj 2023).

The Korea Fashion Association, with government support, has made efforts to reclaim
trademark rights for Korean fashion brands affected by brokers and malicious filings in China
through legal action. However, the fashion industry inherently involves a large number of
trademarks, making early filing the most efficient and proactive measure to secure trademark

rights.
Methods

s The primary data collection involved 57 brands that won awards in the K-Fashion
Audition from 2019 to 2024, Data was collected from the Korean Intellectual Property
Office (KIPO) regarding their trademark application status, classification code (Nice
Classification), and application date.

» Secondary data collection was conducted using the trademark search function of the
China National Intellectual Property Administration (CNIPA) to gather information about
the trademark application status, product classification codes, and application dates of
South Korean emerging brands. Additionally, information on identical or similar
trademarks, their Chinese trademark holders' application status, classification codes, and

application dates was collected.

» The purpose of trademark applications by Chinese companies {or individuals) was
analyzed based on the application date and the total number of applications filed by the
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applicant. The analysis categorized them into four types 1) Professional trademark broker
applications, 2) Early applications of identical or similar products by Chinese companies
{or individuals), 3) Simple applications during a similar period, and 4) Cases of malicious

preemption that are suspected but not by trademark brokers.

Results & Discussion

Current Status of Trademark Applications by Emerging Designer Brands in Korea and China,

and Comparison of Trademark Types

Among the 54 emerging designer brands that won the "K-Fashion Audition” over the past
six years, 34 brands (63%) have applied for trademark rights in Korea while the remaining
37% did not even attempt to apply. Among the 34 brands that filed applications, 19 brands
applied for both Korean and English trademarks, 14 applied only for English trademarks,
and one brand applied only for a Korean trademark (see Table 1).

Analyzing the status of Chinese trademark applications by emerging designer brands, only
14 out of the 34 brands that filed in Korea also applied in China. Among the 20 brands that
did not file in Korea, only one was found to have filed in China.

When examining the status of similar trademark applications in China, there are a total of
35 similar trademarks, and the timing of these applications provides significant insight.
Among the 14 trademarks that were filed with both the Korean Intellectual Property Office
and the China Mational Intellectual Property Administration, 11 similar trademarks were
found. Of these, 3 were filed by trademark brokers, and 9 were filed in China after the
brands had already been launched, suggesting the possibility of malicious intent. A further
issue arises with 4 trademarks that were filed as original trademarks in China before the
corresponding Korean designer brands were launched. In these cases, the Korean designer
brands could be viewed as infringing upon the intellectual property rights of the Chinese
trademarks.

Additionally, among the 19 brands that filed trademarks in Korea but not in China 3 have
similar trademarks that were filed by brokers, and nearly half (8) were filed in China after
the designer brand had been launched, indicating potentially malicious intent. Motably, of
the 19 emerging designer brands that did not file for trademarks even in Korea, 13 similar
trademarks were found. Among these, 6 were filed after the designer brand was launched,

and 1 case was filed by a broker.
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Table 1. Trademark registrations of the new Korean designer brands in Korea and China

Trademarks : : Registraticn
S Fegistration s Date of o : o
Registration in : : by Chinese 2 Keorean Mew Rising Designer's Trademarks
in hing m Filing (nj
Korea )
Prior (1) MWL
: i ; e CAHIERS, DOUCAN, MUMNN, NACHE, HAMNMAH
Filzd (7] Filed () Fost (8 ; . '
W o s SHIM, FromWhere
Trademarks Broker (1) MACHE
in Korean
Prior (4) OWER L& E (NEWYORK]
& English rior {4 ONVER LAB, CHAE (NEWYORKS
(19) - Filed (7) s ., waviness, KOEDH
(19) — iled (7 t(3) MMAM, waviness, |OEDLE
{12 Broker 21 | MMAM, waviness
S yunse, MUCH, WINDERKAMMER, RE RHEE,
i SECKWOON YOO
Filed Prior (2) nuer, FROMYITH
(343
Lo Filed (5 Post (3) ulkin, AFTER PRAY GOCOR
Filed (77 Broker [
; Jot Tiled
Englich ,ri: tilec Broker @) | Lang & Lu* VEGANTIGER
only (14) i
Frior (&) MASCOLANZA, YOOGANG
Mot filed Chung TEl, VDR, GPEM MAG
o Filed (7) Past (5) FChung, KAMEI EI.S‘:E};A PEM FLAMN AMAG
L4 | i
Broker (1) MASCOLANZA,
KDI.EEE‘S Not:fled Filed (1) Criginal (1) | 8 (MYSEE)
enly (1) i
Criginal (1) | CHOS
Filed (1) Filed (1) Post (1) oI5
Broker (0
Priot £ err, WOVEMENT, OHM, PARTY-00T, 02
" R ARMGIRE, THE IMFERFECTIONIST, SUM
Mot filed (20 e =
Filed (13} Sost (6 REVE, (M)Dim, STPERCENT, KICHELEEHE, SAIMI
= sl i
not filed JECM, HOLY MUMEBER 7
(9 Broker (1) STRERCENT

Mot filed (6)

DEUXFACE, KHMYS KIMPETER DOMGHUMN
HAM, DUHNM, THE GCOOD CLD DAYS, THE
BLAH.D STUDIC

.

Similar trademark applications within Korea could also pose a serious problem. As shown in
Table 2, out of the 34 brands that filed trademark applications, 11 similar trademarks were found,
Among them, & were filed after the brand launch, while 5 were filed as original trademarks even

before the brand launch, suggesting that these emerging designer brands could themseives face

Mew Fashion Designer Brand by the Trademark Registration in Korea

trademark infringement issues. Among the 20 brands that did not file trademarks in Korea, 8
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Table 1. Trademark registrations of the new Korean designer brands in Korea and China

Tradermarks N Registration =
: S Registration T Bate of _ ,
Registration in : : by Chineze = Korean Mew Rising Dresigner's Trademarks
in Ching in) Filing (n)
Korea ]
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i —_ : CAHIERS, DOUCAM, MUMMN, MACHE, HAMNMNAH
Filed 7 Filed (£ Post i : ; - j
o o asr el SHIN, FremWhere
Trademarks Broksr (1} MACHE
in kKeorean
i Pricr {4 OWER LAB, ‘CHAE (MEWYORK)
& English
(e Not Fled Filed (7 Fost (3] MMAM, waviness, JOEDLE
(12} Broksr (23 MBLAM, waviness
Not fled (51 yunse, MUCH, WHDERKAMMER, RE RHEE,
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i Filed (5 |Pest (3 ul:kin, AFTER FRAY, GOCCR
Filed (7) Broksr {1
English t\”:t flled Broker (2) | Lang & Lu* VEGANTIGER
only (14) 2
Prior (& MASCOLANTA, YOOGANG
Mot filed Siled (7] o LiChung, KANEITEL VDR, CFEN PLAN AMAG
(7 SO A STUDIO
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Nk ik o R ARMOIRE, THE IMPERFECTIOMNIST, SUN
AR Fled (13) [t RSVP, (n)Dim, 51PERCENT, KICHELEEHE, SAIMI
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(19 Broker (1) STPERCENT
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Mot filed (8) HaM, DUHM, THE GGOD OLD DAYS, THE
BLAHD.STUDIO

2. Mew Fashion Designer Brand by the Trademark Registration in Korea

Similar trademark applications within Korea could also pose a serious problem, As shown in
Table 2, out of the 34 brands that filed trademark applications, 11 similar trademarks were found.
Among them, & were filed after the brand launch, while 5 were filed as original trademarks even
before the brand launch, suggesting that these emerging designer brands could themselves face

trademark infringement issues. Among the 20 brands that did not file trademarks in Korea, 8
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similar trademarks were filed before and 4 after the brand launch. The remaining 12 brands for
which no similar trademark applications were atternpted ray be interpreted as having little

potential value in terms of trademark registration.

Table 2, Classification of New Fashion Designer Brand by the Trademark Registration in Korea

Trademark registration in S. Korea Simila Korean i ;
Korean Mew Rising Designer's Trademarks
(n} Trademarks ()
I Pricri2) DOUCAN, CHAE (MEWYTRE)
Trademarks in Korean | Filed(7) - -
S Fost(5) CAHIERS CHAE (MEWYORK), CVER LAB, yunse, MUCH
& English {19)
) Mot filed(12)
Filed/
N N Friori) rieT, YOOGANG
Registered | English Trademarks Filed(3) - :
oy i Fost(1) ul:kin
(34) oy (14)
Mot filedi11)
Korean Trademark s e - capae :
Filed(1) Frior(t) FHMYSEE)
enly(1)
o Friorid) err, OHM, 02 ARMOIRE, DEUXFACE
Filed(#)
Mot Filed{20) Postif) WOWVEMENT PARTY-00T, KHMYS KIM, RSVE
Mot filed(12)

Conclusions

Based on the findings of this study, the following recormmendations can be made to
government agencies or local governments that support Korean emerging designers or solo
fashion startups: while excellent product development is the responsibility of the designer, brand
management must be prioritized to ensure business sustainability, The most critical prerequisite
is that the designer's brand name—i.e, trademark—be secured in both domestic and global
markets. Therefore, marketing support must be provided to help secure trademark rights, and
designers should be educated to research existing trademarks in target countries before

launching their brands.
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Abstract

Purpose: In this study, regardimg quantitative evaluation atinibutes related to the
causes of descrease in Korean corporate logistics costs, domestic industries are
classfied and subdivided into clusters with similar atinbutes and wisually arranged in
two dimensional space.

Re=earch design, data, and methodology: A=z part of the survey on the actual state of
corporate logistics costs, 1,500 businesses are sampled and data 1s collected by
dividing them inmto 18 indusiries and corporate sizes into small and mediumi-sized
eriterprises and- large corporations.

Rezuliz and conclusions: As a result of classifving industries with strong simulaniy n
terms of mmtermal and external factors centered on the' evgluation attributes of the
causes of decrease Im corporate logistics costs, ® 1z found: that they could be
classfied into four and five types, respectively. The Korean logistics industry is
seeking mnew pgrowth engines centered on technological innovation and eco-iriendly
strategies: [f is important for logistics companies to strengthen digital transformation
and sustainable operation strategies and actively participate in government policies to

proactively respond to changes.

Feywords: Corporate Logistics Costs, Cluster Analysis, Industry
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1. Introduction

As of 2025, Korea's logistics industry is rapidly evolving in response ito technological
innovation and environmental changes. In 2024, digital transformation accelerated . as
technologies such as the IeT, Al, and hig data are actively introduced into the
logistics industry. The spread of oT-based real-time monioring systems and Al-based
demand predichion and transportation route optimization technologies has sigmficantly
improved the efficiency and accuracy of logistics operations.

As interest in carbon neuirality -and eco-friendly logistics grows, the introduction of
eco-friendly 1iransportation based on electricty and hydrogen 15 expanding. [n
addition, eco-friendly packaging sclutions such as the use of biocdegradable packaging
materiais are becoming more acilve, and companies are responding to environmental
regulations and strengthening. their social responsibility.

Cold chain logistics continues to grow due to increasing demand for fresh food and
hicoharmaceuticals. Advances in precise temperature control and real-time monitoring
technology have made 1t possible to mamntain product guahty end ensure stable
distribution. Customized delivery services and real-time tracking systems are being
strengthened to meet the diverse needs of customers, and custiomer satisfaction is
improving.. In addition, mprovements to the refurn system are simultaneousiy
reducing logistics: costs and ncreasing customser COnNVeniencs.

The supply of new logistics centers is decreasing, especially in the metropolitan
gred, and the transition ioc rcom-temperature logistics cemters is uniderway due ioc the
increasing vacancy rate of low-temperature logistics centers. In the Busan-Ulsan area,
inciuding Busan, Yangsan, and Gimthae, the demand for logistics centers is increasing,
and logstics bases are being actively reorgamzed.

The government is continuously promoting the smartening and digitalization of the
logistics industry and is sesking to strengthen the competitiveness of the logistics
industry by introducing 8 standard freight rate sysiem eand Improving the
transportation market structure. Amid these changes; Korea's logistics industry is

e

responding ito new challenges with & focus on technological nnovationm and
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sustainability. Companies are strengihening their competibiveness through digital
transformation and eco-friendly strategies. and government policy support is aiso
supporing these changes.

The logistics costs of Horean companies have been steadily increasing in recent
yvears due to various factors, which is placing a8 significant burden’ on corporate
management. Corporate logistice cosis are largely composed of transportation costs,
storage and inveniory management costs, and unloading costs.

As of 19597, transportation costs accounted for 63.6% of total logistics costs, showing

the largest proporiion, while storage and inventory management cosis accounted for

[~3

2.7% and unloading costs ‘accounted for 6.0%. These proportions ¥ary by ndustry.
For example, in the distribution industry, transportation costs account for an absolute
proportion of 93.0%, while in the manufactuning indusitry, the proporfion of storage
and inventory managemeni costs is relatively high.

The ‘recent factors driving up logistics cosis are as follows: Dus 1o China's
economic slowdown and decreased consumption, Korean companies are eXperiencing
distupiions in their export ‘and import logistics. In particular, logistics costs are
increasing as container freight rates with China rise and port congestion worsens. For
example, freight rates on the Shanghai-Busan roufte have increased by 18% since
eariy 2024,

The rise in energy and raw material prices is leading to increased iransportation
costs, which i1s Increasing the burden of logistics costs for companies. According to a
survey by the Federation of Korean Industries, research center directors at securtties
firms pointed out that the increase in shippng logistics cosis i= one of the factors
that has a major impact on corporate management.

Lee and Park (2014} used actual data from clothing company P, which has its own
logistice center and is reducing logistics cosis by consistently managing product
classdfication, inventory management, and debwvery, to calculate and compare logistics
costs using the emsting algorithm and the genetic algonthm proposed in this study
using a search method.

In this work, major industries are caiegorized and segmented based on the several
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traits of the causes of decredase in corporate logistics costs, which are divided into
internal and external factors. Furthermore, feature and patterns of all 18 indusines and
16 industries can be relatively ewvaluated by picturing appearance of proxmites on four

and five atinbutes of reasons for the decrease in corporate logstics costs

2. RBesearch Results and Conclusion

The values given in the dissmmilarity distance matrix are expressed in a matnx by
calculating the degree of dissimilanty between corresponding companies based on the
atiributes of reduction in corporate logistics cosis anang from imternal dand external
factors, respectively. A larger value 1ndicates greater dissimilarity between the two
COMPANIES,

Using the hierarchical clustering method, the appropriate number of clusters can be
determined at the point where the distance changes relatively gsigndicantly dunng the
merging . process, that is, the coefficient in the clustering schedule. Increases rapidly.
Since the nmumber of points where the coefficient increases rapidly in the clusiernng
schedule for intermal and external factors can be found in four and five places,
respectively, they can be classified into four and five clusters. By examining the

dissimilarity distance measurement, cluster analysis, and multidimensional scale for

i

he four internal factors that reduce corporate logistics costs by ndusiry, the
mmportance of the causes of reduction in corporate logistics costs by business type
can be evaluated (Aldenderfer & Blachfield, 1985 Jeong, 2013; Jeong, Z2014: Jeong,
2015 Kaufman & Rousseeuw, 200b; Savaresi & Boley, 2004: Shepard, [962: Yang,
2013}

Derived stmulus configuration describes a two-dimensional scalterplot after
calculating the relatve coordinates of the 15 differéent mdustries. Each atiribute has a
sirong characteristic as it moves away from the origin in the horizontal or wertical
axis direction (Torgerson, 155%; Kruskal, 1964; Kruskal & Wish, 1978; Borg & Groenen,
2005. Tekane et al, 1877
The FKorean logstics industry i1s seeking new growth engines centered on

technological innovation and egp-friendly strategies. However, challenges remain, such
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as uncertainty in the global supply chain and structural changes in the logistics

£

center market. Accordingly, it is important for logistics companies to strengthen

digital transformation and sustainable operation strategies and actively participate in

government policies to proactively respond to changes.
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INTERNATIONAL LOGISTICS
STATUS AND ISSUES

-FOCUSING ONTHE CURRENT STATUS AND
COUNTERMEASURES OF JAPAN-

LEEYOLINGCHAN, MURN SUNGHTLIN
PROFR OF BAEKSEOCK UNIVERSITY, KOREA

INTERNATIONAL LOGISTICS STATISTICS IN EUROPE

* Ewropean Road Freight Transport Market (2022)
* Top 5 countries — Germany, Britain.France, Spain.and Italy —

> Accounted for over 50% of total European market sales

Germany
> Largest national market in Europe

> Slight decline inmarket share compared to 2021
= Britain & France

> Continue to hold significant portions of the European market, ranking just behind
Germany

© Spdin
> Market size: €42, 13 billion

> 9.35% of the total European market
> 4. 8% growth vs. 2021 (€41 34 billion)
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INTRODUCTION

= Kyoto Protocol (2005) enhanced Japan's envircnmental initiatives

= Logistics sector aims to increase efficiency and reduce environmen
tal impact

= MLIT promotes logistics efficiency, revises laws, and supports COz
reduction projects

WHAT IS A MODAL SHIFT?

= Shift from trucks to railways/ships to reduce environmental
burden

= Adopted as part of CSR initiatives by companies

= CO:z emissions per ton/km:

*Truck:216g = Rail:20g = Ship:43g
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WHY MODAL SHIFT?

*« Addresses labor shortages and improves work practices
* Increasing use for shorter distances (300-400km)

* Enhances efficiency and reduces emissions

B

o
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GOVERNMENT SUPPORT POLICIES

« Policies to improve logistics efficiency and energy savings
= Projects based on Comprehensive Logistics Efficiency Act

= Green Logistics Partnership awards and promotes best

practices
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GREEN LOGISTICS PARTNERSHIP MEETING

« Established in 2005, over 3,400 member companies
= Features lectures, discussions, and awards

= Joint effort by MLIT, METI, and logistics associations

ADVANCED TECHNOLOGY PROJECTS

= Support logistics decarbonization and societal transformation
* Projects include:

» Zero-Energy VWarehouses

* Drone logistics in depopulated areas

* LNG fuel and advanced CO: reduction systems
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PARCEL REDELIVERY ISSUES

* E-commerce growth — 4.95B parcels (2021), | |.8% redelivered

* Wastes 60,000 driver-labor equivalents annually

* Adds ~254,000 tons of CO:z emissions per year

REDELIVERY REDUCTION CAMPAIGN

= "COOL CHOICE: Receive Once if Possible" campaign
= Highlights hidden shipping costs and environmental impact

= Encourages national participation and awareness
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CONCLUSION

= Logistics Policy (2021-2025) aligns with post-COVID challenges
* Future logistics goals:

|. Supply chain optimization (DX, standardization)

2. Labor reform and structural changes

3. Resilient and sustainable logistics networks
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The impact of electronic voting systems on the
transparency of the board, sustainable growth rates,
and corporate value.

Ryu, Sung Yong({Soonchunhyang University, Asan, Korea)

1. Introduction

The interest of a company arises due fo the issue of distnbubing compensation for
the prowvision of resources between investors, creditors, suppliers, and emplovees
who are resocurce providers, and companies, which are consumers of resources.
This interest iz fundamentally due to the fact that a company has a contractual
relationship between wvarious parties, and siakeholders need information to assess

=
=

whether the coniract is being performed fairly. Fmmancial information provnided by a
company is ceniered on financial statements, and other siakeholders use
non-financial mformation related to the company to make their own economic
decisions.

On: the other hand, in a corporation, the owner is the shareholder, and the
PR 1 =LA = 5k - ] i1 - P E 1 VR iz - ERNTNS
highest decision-making body i1z the géeneral sharehclders’ meeting. Therefore,
sharesholders are wery interested in the decision-making process of the general

E4

chareholders' meeting and expect the fair exercise of their rights based on the
principle  of majorzty rTule. However, im reality, it 1s wvery difficult for minonty
shareholders to participeie in the genmeral shareholders’ mesiing and express their
opinions compared to the majority shareholders. This is because the shareholders’

meeting s a majority decision proporional to the number of shares owned, so the

influence of the majority shareholders,. who sabsolutely own a lot of chares, is
gredater than that of minority shareholders.

In modern compames, ownersmp 15 well distmmbuted, and ‘even though the
individudl ownership of minority sharehclders is low, the sum of the mineorty
shareholders’ ownership of the entire company is usually greater than the
ownership of the majonty sharceholders. Therefore, mmsttutional mechanisms to
profect the rights and interests of minority sharehelders may be necessary. One of
these institutional devices i1s the electronic wolting system. The electronic voiling
gystem is ‘am oniine voting method in which shareholders exercise their volting
rights through a computer or smariphone;, and i it i1s difficult to attend the

general sharehclders’ meeting due to physical constraints, it is & system that
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exercises. voting rights by accessing the Infterriet and expressing wvotes for or
against a specific agenda without attending the site. This sysiem was implemented
in May 2010, but 1t allowed companies to freely decide whether to mitroduce it. As
a result, none of the listied companies had introduced this system until the end of
june 2013. Since then, some companies have introduced and implemented the
gystemy; and the electronic wobng exercise rate in 2022 and. 2013 was 10.09% and
11.62%. respectively, indicating that many companies still have not used it [Side
View, March 22, 2024).

The reason why it is difficult for minonfy chareholders to attend. shareholders’
meetings is that most of the listed companies in Korea hold shareholders' meetings
in March, and especially in’ the third week, many companies not only hold
shareholders’ meetngs, but also concentrate on Frniday, ©On the other hand,
individual shareholders own an average of 5.87 shareheolders, so they have the
right to aitend an: average of s=ix sharcholders’ meetings, but in reality, it is

difficult for penority shareholders to attend all

shareholders’ meetings (Side View,
March 22, 2024). Therefore, by activating the wvoiing righis. of minorty
shareholders using Internet voting, it can help secure management transparency.
Despite these advantages, managers or controlling shareholders argue that if the
glectronic voting system is. mandated, it wall be difficult to defend management
rights from speculators who =seek to usurp management rights through malicious
rumaore:

in agency theory, because therse iz an information asymmetry between the two

parties, the interests of the owner, the trustee of the resource, are infringed by
the agent making decisions to maximire his or her own private interests[i].
However, such an agent problem does not only occur between sharehclders and
managers, but can also occur between coniroiling shareholders and minornty
shareholders[2].

Since managers or controlling shareholders can exert absclute influence on voting
rights by using their relative information advantage owver intermal affairs of the
company, they are motivated to make decisions that maxmize their wealth even if
they damage the interests of minority shareholders[3]. In pariicular, unlike Western
companies such as the United States, Korean companies where ownership and
management are not well separated. the controlling shareholder can exercise
vouing rights in combination with the shares owned by a related person, sg it is
more hkely that the rights and interests of minority shareholders wll be damaged
as a result of this[4].

The electronic voting system, which was iniroduced {o protect the rights. and
interests of minority shareholders from the tyranny of controliing shareholders at
the general shareholders’ meefing; is expected to play an Important role in
resolving the proxy issue betweenn controlling shareholders and minonty

shareholders. However, as we have seen, companies in Horea are not actwvely
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imtroducing the electronic voung system, so the purpose of the system 1s not well
F e Eal a7 T ey = in h - e } La . e - 3 s ) y [ ! 1 { ot
utilized. Tn a situation where individual investors are increasingly participating in
the capital market, at 1= mmportant to create a structure that allows Dunority

cshareholders to actively monitor ang check the controlling shareholders, -ang #t is

X

mportant fto secure accountng transparency and increase the weallh of the
company 4as a whole, and the electronic voling system 18 a system that can
perform this: function:

Therefore, this study focuses on empinically analyvzang whether the introduction of
the electromic woling sysiem i Korea has helped 1o secure accouniing
transparency and increase corporate wvalue. The specific cbjectives of this study
are as folows. First, the effect of the introduction of the electronic voling system
on the profit sustamnability of accounting: profits 15 analyzed. Second;, we wil
analyze the impact of the imtroduction of the electromc voling system on corporate
valie. Third, analyze whether the difference in profit continuity due to the
mtroduction of the electromc wvoling system causes a diference 1n corporate value.
The analysis results of this study can help improve the awareness of compamies io
adopt the electronic voiting system, and it is thought that investors can be helped

in- making decisions ‘about choosing investment alternatves.

2. Prior Researches

2.1 Agent theory and corporate valle
In & corporate organization that conducts business activiies through the
conclusion of wvarious coniracis, the degree of goal agreement between the owner

and the agent decreases due to information asymmetry between the contracting

parties, and the apgent can meke deasions to maximize his or her persconal

interests. For example, in the contractual relationship between shareholders and
managers; sharcholders, who are owners. cannot observe all the achwties of
managers, =0 they can make decisions to maxmize their own personal interests
rather than sharehcolders’ interests[l]. The agent problem raised by the agency
theory arises because the guantity and gquality of information held by the owner
and the agent are different, and this creates a difference between the guahty of
decision-making: that maxmmizes the owners profit and the gquality  of
deciston-making made by the manager. The difference between the two
decision-making. outcomes can be seen as agency cosis, and minimizing them is

very mmportant to maximize corporate wvalue.

B

ik was argued that the agent problem could be sclved to a large extent[BL[6]L Im
addition, Jensen & Murphy{1990) argued that compensation related to stocks in the

long term is more conducive to resolving conflicting interests between shareholders
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and managers than short-termn cash compensation [7L the shareholders’
compensation system 15 designed to allow the manager to own the shares of the
company he manages, the degree of alignment of inieresis between shareholders
and managers increases. According to the coincidence hypothesis, the alignment of
interesis between shareholders and management reduces agency costs, which in
turn helps maxymize corporate wvalue [1]. Howewver, there are also opposing
argumenis. lhere is a complacency hypothesis that if the manager's heldings
increase, the control of management decision-making increases, and the value of
the company decreases because the utility of pursuing private profits may be
greater than the beneiit of the increase in the value of the heldings[8].[5].

Such progy issues can also arse between controlling shareholders and creditors[i0], and
can also arise between confroling sharcheolders and mincnty shareholderd?] According to a
sudy by Fsdorfer{2008), comparies with high financial nsk invest o relatvwly risky
mvestments, and when profits are realized. they are distributed between shareholders and
credifors, so that sharcholders benefit bat have an mcentive to transfer the nsk to oreditors
if they fail [11],[i12] In addition, planters have an incentive to meximize their weslth even at
the expernse of minonty shareholders[3]. 2n example of this is hurmeling, in which the
controliing shareholder transfers the wealth of munomty shareholders using affiiates i wihich
they own a large amount of equity [13] In parbicular, in East Adan countries mcuding Korea,
the owners monopolize management decision-malking based on strong control, which is likely
to sacrifice the wedth of minority shareholders [14], which can lead to a decredse in overall

Corporale valus.
22 Hectronc Voting System and Management Transparency

The electronic vofing system is a system that can solve the location constrainis so
that minority sharceholders can easily exercise their voting rights at the general
cshareholders’ meeting. In other words, it allows wvoting nights to be exercised
through the Internet without direcily participating in the general sharehcolders’
meeting, and it can be mniroduced and adopted through the resolution of the beoard
of directors. The electronic voting svstem can reduce the inefficient costs incurred
in holding the exmisting general meeting of sharehcolders, and the work efficiency of
the general meeting of shareholders can be mmproved by expediting the business
rocedures related to the general meeting of sharcholders using electronic
documents[15]. In -addition, sharehclders can easily exercise their voling rights
without aftending ithe pgeneral meeling in persofi, reducing the cost and time
incurred in attending The speed and smplcity of the electronic voting system
makes it convenient to sxercise volhing nights; and 1t can be expected to revitabze
the general csharehclders’ meeting because it can reflect the will of varous
shareholders in the company's important policy-making process[l6]. Since its

introducton in 2003, the number of companies using the slectronic voting system
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has been continuously increasing, and the number of shares exercising volng
rights through it has been recognized as effective [17]. Im addition, as the
participation of minonty shareholders expands, 1t is posstble to check minornty
conirolling: shareholders, which is helpful for proiecting the righis and interests of
minority shareholders and practicing transparent management [18]

Bael2018) analyzed whether companies that adopted the minority shareholder mights
proiection svsiem preferred the professional management sysiem for management
efficiency. The analy=is showed that companies that have imtroduced the minority
chareholder rights protection system prefer professional managers compared io
those that deo not. In addition, the introduction of the minority shareholder righis
protectionn system has been shown to have a positive impact on corporate value.
These results show that the minoriiy shareholders' rights protection system iz a
means to check the pursuit of private interests and arbitrary managemernt
activities of owners and confroiling shareholders through the appointment of

directiors and managemernt particopabion that reflects the will of minorty

sharehelders, and #t is helpful for efficient management of companies[15].

Ahn Wi and Ep(20I0) analyzed the characteristice of outside directors and the impact of
the minority shareholder protecton system on corporate briefings. As a result of the analysis,
1t was found that the mdependence of the audid committes, the mdependence of the board of
directors, and the centralized voling system were significantly related {+) to the number of
comppany brnefings as a device to effechvely cortrol ‘managers: These resulfs indicate that
companies with appropriate comirol mechamams and small shareholder protection systems can
be & means of increasing managemeni transparency by resclving information asymmetry

through woluntary corporate brishngs[20].

2.3 Sharehdder Protection System and Corporate Value

The minority sharehcolder protection system is also very important in establishing
proper governance. Park{Z018) analvzed the impact of corporate governance on fax
voidance and corporate wvalue using evaluation data from the Korea. Corporate
Governance Service. As. a result of the analy=is, the total score of corporate
governance expressed by the interaction between the tax avcidance measursment
and the corporate governance item, the disclosure of the board of directors; and
the audit organization showed a significant positive (+) regression coefficient. These
results show that factors that perform monitoring and supervision functions, such
as the board of directors, audit bodies, and disclosures, can mitigate the negative
mpact on corporate value [21]

Kim, Ahn, and Hwangl 2020} analyvzed the relationship between woluntary disclosure
in corporate governance reports and corporate wvalus, and found that woluntary

disclosure had & positive [+) significant relationship between Tohin's Q and the
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corporate walue measured by the price-fo-book ratic (MTB). These results show
that corporate pgovernance rteports mitigate information asymmeiry between
stakeholders by providing useful information [22].

Hone, Lee, 'and Seq(2010) analyzed the effect of a company'=s board structure on
corporate value. As a result of the analysis, it was found thai the ratio of outside
directors 15 low in companies with high managernal influence, and the higher the
ratio of outside directors in the audit commiites; the higher the corporate walue in
the next term, indicating that strengiheninpg the independerice of cutside direciors
reduces the cost of representation between sharceholders and management, and
helps fto create corporate wvalue by funchioning well in checks and monttioring
functions[23].

Kim and Shin{20l6) analyzed the relationship between the independence of the
board of directors-and the corporate walue by measunng the social conneciion
betweern outside direciors and inside directors, such as delay, academic tes, and
past experience. As a resull; the more independent the outside directors are from
the inside directors, the more they can perform sppropriate checks and monitoring
functions, which has a positive impart on corporate value[24]:

Lee, Lee, and Kim{2017) reported that the corporate ¥value measured by Tobins Q
is higher when the largest shareholder and institutional investors, not related
companies, send ouitside directors to the board of directors who can reflect their
opinions. This suggests that insttutional invesiors participation in the board of
directors effechtvely monitors and supervises companies, thersby enhancing
corporate value [25]

Bae, Choi, and Jepni2009) analyzed the effecis of the centralized woting system and
the outside direcior system on corporate value as a protection sysiem for minority
shareholders. As a result of the analysis, it was found that companies with a high
proportion of outmide ‘directors with a concentrated woting systemn had a high
corporate walue measured by Tobin's (. This shows that the operation of the
centrabized wvolng sysiem and the outside direcior system can prevent the
controlling sharehclder from monopolizing the major management decision-making
process, and the funchion of monmitoring and checking the exercise of influence for
the private interesis of the manager or controlling shareholder can be carried out

well, contributing o increasing corporate valae[26].

3. Hypothesis and research model

31 Research Hypothesis

Among the various minonty sharcholder proiecton systems, the electronic voiing
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system focuses on improving the physical conditons under which minonty
ghareholders can exercise their voting rights. The elecironic wvoting system can
mprove the work efficiency of the sharesholders’ meeting[l5], and it helps ic
revitalize  the sharsholders' meeting by reducing the cost and time of attendance
for minority shareholders, as well as expressing their opinions on important
corporate decisions[1B]. A system that can protect the rights and interests of
punoriy shareholders wiil also comtribute to increasing accountng transparency by
meking cperational decisions more transparent[20]. Therefore, the introduction of
the electronic woting syvstem, which i1s a protection system for minority
shareholders, can be expected 1o affect the sustainability of profits, which 15 the
guaity of ‘accounting profits. To wvernify this, this study establishes the following

hyvpotheses.

[Hypothesis 1] The introduchon of the electronic voting system will have a positive

[+) effect on profit sustainability.

Since the major operations of ‘a company are carred out through the board of
directors, it is very imporiant o secure mndependence from the CEQ or controlling
shareholders in- the compesibon of the board of directors. Howewver; the
appointment of directors is done through the general shareholders' meeting, and
the more directors are appointed that reflect the opmions ‘of minornty
shareholders, the more independent the board of directors can be formed. In
order to appoint directors who can represent minority shareholders, it is necessary
for mmornty sharehcolders to easily exercise their voting nights at the general
chareholders’' meeting, but in the case of an electromic veoting system, it is easy to
exercise voiing rights because they do not have to parficipate in the general
meeting of shareholders, which increases the participation of minoniy sharehoclders
in exercisng their voiing rights.

Previous studies(Hong et al., 2010; Eim and Shin, 2016; Lee of g, 2017, etc) have
shown that strengthening the independence of the board of direciors makes it
gasier to monitor and check the management or conirolling shareholders, which
helps to reduce asgency costs and ultimately increase corporate value[23].[24],[25]
Similarly,; the introduction of the electronmic wvoting system, which 15 a8 minority
shareholder protechion system; can be expected to help enhance corporate wvalue
as it helps 1o strengthen the independence of the board of directors. The

hypothesis to veniy thiz iz as follows.

[Hypothesis 2] The introducton of the elecironic voiing system will have a positive

[+) effect on the corporate value.

Az ‘g sysiem for protecting the wvobng rights of minority shareholders, # the
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glecironic wvoling sysiem helps to secure management transparency. it will also
confribute io allewating the proixvy problem that arises between the management or
conirolling shareholder and the mincdrity shareholder. In this case, it lowers the
company s cost of capital[27] and ultimately coniributes to the creafion of
corporate value[24]. The introducton of the electronic woling system secures
mianagement transparency, and # accounting transparency increases, profit
suctaimabilty will increase. In addition, since increased profit conbimaty will
coniribute to the creation of corporate walue, the following: hypothesis is set and

tested.

[Hypothesis 3] In companies that have adopted the slecironic voting system, the

impact of accounting profits on corporate value will be greater.

3?2 Measuement of Resparch Models and Variables

This. study foruses on the effect of the introduction of the electronic vobing system
as a minority shareholder protection system on profit continuity and corporate
value, which is the guality of accounting profits. To do this, we first estimate the

profit continuidty u=ng [Mcdel 1.

Ml dasets

In [Model 1], the larger the size of the effect of the operating profit of the current
vear on the operating profit of the next period, ihe higher the profit sustainability.
Mext, [Model 2] was set up to analyze whether the profit continuity of companies

that adopted the electronic voiing system was different from those that did not.

[Model 2] OF, ., =b,+b 0L+ 0EV* OL +b.Mai5. +b,FnS,
+hLEV  +b SR, +b MKT
Th 3D+ IND+e
EV=1If d compang has electronicosting sgstem. 1.
otherigize 0

MiiS= Farpest shareholdsr's eouitu

MET= ffacompany is fraded in KOSDAQ 1.

astherwize 0

YD ="peor dummz
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INIY=industry demmy

In [Model 2], if the company that adopted the electronic woling system has higher
profit continuity than the company: that did not. the regression coefficient of the
int tion hetw the slectronic voi tem and rati roft will H
interaction between the electronic voting system and operating profit will be shown
as a positve (+). Next [Model 3] was set up as follows to ansly=e ihe effect of the
introduchon of the elecironic voting system on corporate walue.

[Model 3] R, =g +oEV+ 606+ Mais, + o Fns,
+GLEV  + o, 8IZE, + . MET+¢, 1D
T ND+ e

R=sfock return over & pear

In [Model 2], i the introduchon of ihe elecironic voling system has a positive
effect on corporate walue, it is expected to appear as this amount (+). Finally,
[Model 4] was set up to analyze the effect of profit continuty differences on

corporate value of companies that adopted the electronic voting system.

[Model 4] R, =d, +d.0L +d.EV * OF + d.MaiS, +d.FnS,
+A LEV ,, +d, 0028, +d-MET+d, 3D
+ i, IND+¢..

in [Model 4], i the guality of the accounting profit disclosed is improved by the
introduchon of the elecironic voting system and the corporate value increases as a

result, i will be shown as positive (+).
33 Selection of samples

This study focuses on analyzing the impact of the electronic voling system &8s a
minoriiy sharceheolder proteciion system con profit continuuty and corporate value. In
order to empirically analyze whether the introducton of the slectronic wvoting
systemn is effective in protecting the righis and interests of minornity sharseholders
and has ‘a pomiive effect on corporate wvalue, an analysis sample was extracted

based on the following criferia for companies fraded on the Korea Exchange(ERX).

(1} Comparies that traded on ER¥ between 2014 and 2018

{2} Comparies other than finance, insurance, and securifies

{3} Setflement corporations at the end of December

[4} Companies whoee sudit opinions are appropriate

{5 Compartes whoss business reports can be wiewed on DART

(B} Comparies that ran extract finsncal atement data and stodk price irformation from
Fni-Guide s database

The reason why the data was edracted from 2014 is that the electroric volng system was
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activated . earnest in 20ld as= a result of chedang with the Hecironic Disdosure
System| DART). The reason for ewchiding comipanies in the fmance. insurance, and securities
mndustries 1s that the fmancal statement compostion of the industry is different from that of
the peneral mdustry. The reason for Hmiting the setilement to the corporations at the end of
December 15 to scoure hooogeneity at the tme of andlysis. In crder fo hinet the analvzs
sample o companes whosse discosed financial statements met the audt standards, only
companies with appropriate audidt ommons were sampled. As a result of revewing the
business reporis of companies listed on the Horea Exchange, it is confirmed that a significant
rumber of compamnes have mitroduced the electronic wofing system, but there are =tll many
conmanies that havwe not adopted # The mimmber of compenies that havwe adopted the

electronic voling system that meet all 'of these sampling critena 1= 2.037.

4. Empirical Analysis Results

41 Descriptive Statistics of Variables

This study analvzes how the mtroduction of the slecironic woting system affects
profit continuity and corporate value. A corresponding sample was constructed to
compare comparnes that have adopted: the electronic voling system with ‘those that

have not adopied 1t.

“Tabie I> Summary of Descripiive Statistics

S,
B M [o [vhx [vbao e

adophoa T T 502 TI1E 1054
wa adoghion T =KL (I ] 1088
adophion R ~0.628 I 1068 1,460
o o adogtion 107 -0.630 7 508 1058 1,423
adophion ) 0825 XT3 N 1,458
13 ma adoghion i) T 758 0,056 (K
2dvphion ) ~0 885 1478 (T 106d
o adoghion 107 1857 1553 0078 1,068
n adophion AR 1018 1,057 1350 1,165
M ma adoghivn 107 0000 1,908 iF[ 1165
adophioa A T[] 578 33 ()
wa adogtion 1,074 1000 1887 0070 1108
- adophion AR 1018 157 1442 118
LET o adeghen PR 10l (L 141 1205
adophion T 16218 76,008 19,700 R E]
ma adoghion FEL 1551 76 500 19147 LE]

ol A

Companies that did not adopt the elecironic voling system were selected as many
companies that belong to the same industry as the adopted company and have
similar asset size and capital structure by 2 times according to the Korean
Standard Industry Classificaton Standerd. The descriptive statistics: for the mam

variables are shown in <Table 1>,
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<Table 1> shows that the average of operating proft after one wyear 1s 0.016 for
introduced companies and 0.023 for non-introduced companies. The aversge
operating profft mn the miroduction year 15 0.022 and 0.028, respectively, which is
not much different, but on average, it is found that the non-introduced companies
are achieving & large operating profit. However, the average enierprise value
shows 6% and 5% of the adopied and non-adeopied comparnies, respectwvely, and
the enterprise walue measured as of the end of March is also higher for the
adopted companies. The largest shareholder eguity ratio of companies that hawve
not adopied the electromic voiing system i1s higher than that of the companies that
have not adopted it, and the higher the control of the controlling shareholders,
the less they prefer the iniroduction of the elecitronic voling system to protect

minorniy sharceheolders: [t seems to be.

4?2 Correlation Results of Variables

The purpose of this study is to. dnalyce the effect of the wtrcduchon cof the
glectronic voting system on profit continuity and corporate %alue;, which is the
guality of -accounting. profits. The resulis of the correlation analysis of the main

oy

variables for the empirical analysis are shown in <Table 2>

«Table 2> Results of Correlation Analyss

Oy B Fo a7 MaiZ Fns IET srE
e i 0,1 D=t [, 10 3etee [ fgstete: [, E0 Pateke IR I T 11 o I TR
Ay 0,1 etk [, B2 Ftesr [ 1 ERtetx -0k 0,010 ), D634 | {1 [IEBk
R, [, 1 D0teteke [1 highisaiet [ 1 ggsteten —[ D43 A S R T 1 B TR B ey
ar [ BDBsetk [, 1Eg et [, 1B et [, Ed Bt [EDQsee [ [I1B]4= [ [, B[t
AL 01,1 BB 1,7 =000 [ 1 Fassen [, [BEwe ), [ 0131 Dbt
M7 [,17 Fetek -0, 006 1. O0Zsetee | [ 2[Rk 0,011 D 10E#==k | [ 47 e
IET" =01 1 stete I, ME 1 OEdseer | )1 Psee | | [FEeen | |G [ g0 Fsien

B4 O 17Bsete | [ OE Pt | [ [Bete: [ E1gackek 0,10 etk [, 420 [, EE etk
11 The upper part of the disponel ig the Peorecn oorrelotion coefficient of oopeniee thet heee sdopied the slectronic woting syetern, and:
the Jorwmer ig the Pesrecn oomrelston coefficient of ooopenies thet heowe not sdopted the electrondc woting syetenn. :
Z) xee cc and < gre ciemificant ot the Jewels of 196, 5% and 1ORE pecrectieely, e

“Table 22, the correlaton coefficient between cperating profit and operatung profit
after one vear is 0.59% and 0.6808, respectively, in both the sample that introduced
the electronic voting system and the sample of companies that did not adopt the
electronic wvobng system, but the coefficient of the compamies that adopted 3t 1s
lower, which raises the guestion of whether the introduction of the electronic
voling system contributes to improving the guality of profits. The correlation

coefficient between the enterprise walue at the end of December and the enterprisze



value at the end of March of the foliowing wvear is 0633 in the sampie of
comiparites that have adopted the eleciromic voting system, and 0.526 m the sample
of companies that have not adopted the slectronic voting systern. Hegardiess of
this, the current operating profit, the enterprise wvalue at the end of December,
and the enterprize walue at the end of March all showed a sigmficant positive {+)
correlation in all samples. confirming that accounting profit is the decisive vanable

of corporate vaiue.

4.3 Profit Continuity Analysis Results

This study examunes the effect of the introduction of the eleciroric voling system
ds a minoriiy shareholder protection system on profit sustainability and corporate
value. The resulic of estimating the profiit continuwty of companies that hawve
gdopted the electronic voting system and those that have not esdopted it are
presented mm <Table 3>,

<Table 37 Estimation of Earmings Fersistence

adoption ot doption

oef, t-salue coef, E-value
LIS, 0,00z 1.05E: 0.005 {7+
| 0,555 33, 770w [.EDB 1B.BBE##+
o 0,350 0,370
F-value 1140 g8 e
) £037 1,071
wbpr[11, w06, #p=ll]

i1

«Table 3* shows that the profit contnuty of companies that have introduced the
electronic voting syvstem is 0.55% and the profft continuity of companies that hawve
not- adopted 1t is 0.6808, which is relatively high.

In order to +weridy whether there 1s a differénce in the profit contimuty of
companies that have adopied the electronic voting system and those that have not
adopted i, the interaction belween the electronic voling system introduction
wvariable and the operating profit was added, and the analysis was conducted by
controlling for +wariables that can affect profit sustainability. The resulis are

presented in <lable 4>
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<Table 4> Electronic Voting System and Earnmings Persisience

i b-value
Constant -0,040 -2, 20l ok
| 0. hE7 1 7] e
Bl 0,01k 1 2EE:
MainrE. 0,077 T1EL it
Fors 0.047 3,5 BG ok
LEY. -0.001 -, 047
b 0.0%0 1.3d0:
WET 0008 0. EER:
¥ included
[MD included
ab] &® 0,375
F-vwalue 136 B1 7
] B111

«<Table 4> shows that the company that inttoduced the elecironic voling system

hHas a high profit continuity by the regression coeéefficient: of . The regression

coefficient of was not statistically significant in the analysis results;, so the
research hypothesiz 1 of this study was not supported. This means that the profit
continuity of companies that introduced the electronic voting system did not differ
from the profift continuty of companies that did not adopt the electronic wvoting

px

gysiem.. These results mean that the introducton of the elecironic voting system
strengthens the independence of the board of directors, which makes it difficult o
check whether it is effective im checking the arbiirary decision-making of
conirolling shareholders or managers,  and it is. difficult fo find evidence that if
can help ensure accounting transparency. Unhke the centrabized wobng system, the
eleciromic woting system 1is less related: to the strengthening of the voting rights of
minority shareholders, and it 1s difficult to find evidence that it can s=imply
exercise woting rights: The focus is on providing convenience. Therefore, the

1

introduchon of the electronic voiing systemn will be less related to emhancing the

independence of the board of directors or the performance of the check and
monitorning functions of the CEQ and the largest sharsholders, so the analysis

resuits of this siudy can be comsidered to reflect this.

44 Impact of the introduction of elecironic voling on corporate value

The results of snalyzing whether mwestors accept the mireduction of the electronic woting
gvstern 88 8 positive factor in the market and reflect it in the corporate value are presented
in Table 5> «<Table 5.
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<Table 3> The Impact of Electrome Voting Svztem on Corporate Value

-'?12 RS
copf, t-walue coef, t-walue
OIS, [.185 4 TRD e 0,531 B BRT o
EY 0.015 IREL 0.019 1.BIE:
| 0,167 14,1 75wk 0,1E5 12, B 76 ok
hjs -0DEE 1,607 =0.017 -1.32R:
Fna 0,011 0737 -0 004 -0.263:
LEV 0,028 2 LR e -[1.003 -0.14G:
2B -0106 —E GG e -[.108 —F, 370 s
MNET 0,009 0GRS =0.012 -0 BEG:
¥ included included
(LD included included
adj, B 0,054 0,14k
F-value N s 39 Eh R
] Ell1 E,111

waap 11, sl 5, =l 1 i

«In Table 5>, 1f the enterprise walue of the company that mtroduced the electronie votng
gyetemn i higher than the company thet did not edopt the glectronic wvoting system, the
regression coefficient of the electromic woting system warnable should be pomitrve (+) and
significant. As can be seen from the analysis resulis, all the wvariables introducing the
clectronic voting svystem showed a positive {+) sign regardless of the time of messurng the
corporate walue: but # was not statistically migmificent, so the research hypothems 2 of this
ghudy was not supported. These resulis mean that the introduction of the electronic voting
gystemn 18 not offective In Increasing the ftremsparency of the operation of the board of
directcrs and monttoring and checking the CEQ or the largest sharcholder. The electronic
voting system. which was: introduced as a8 way to remowve the restriction on physical
distance m exercising the wotng nights of mmmonfy sharcholders, mey be effechve
encouraging minority shareholders fo perticipate in the general shareholders’ meeting, but it
does not seem to- have the offect of mproving corporate velue by lowering the cost of
representafion through the reschition of &gency relationships surrcunding corporate

managermnent.

45 Impact of Profit Continuity Difference on Corporate Value

In the previous <Table 4>, there was no difference between ithe profit continuvy of
companies that introduced the electronic ><voting sysiem and the proht contnuty

of the companies that did not adopt ii.
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<Table B> The Impact of Earmings Perzistence Diferentials on Corporate Value
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<in Table 6= the effect of profit sustainability of companies that have introduced
the slectronmic wvoting system on the corporate wvalie can be judged by the
regression coefficient of the interaction between the elecironic voling system and
operating profit. The regression coefficient of the interdction term of the electronic
voting system and coperating profit shows a positive (+) sign in both the enterprise
value at the end of December and the eniferprise value at the end of March of the
following vear as dependent wvariables, but is not statistically significant, so the
research hypothesis- 3 of this study iz not supported. As a result, there iz no
change in influenice i1 establishing a board structure that can check the
management and controlliing sharehelders. As a result, the electronic voting system
does not contribute to increasing accounting transparency and does not coniribute

to the enhancement of corporate value.

5. Summary and conclusion

Unlike: Western companies, Korean companies, where ownership and management
are noi well separaied, often have a gap between ownership and wvotng rights as
the largest sharehcolder exercses woling rights by combining the shares of related
parties. In such an environment, minorty sharcholders are inferior in information

io the owner or conirclling sharehcolder, and thevy are often excluded from the
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process of major management decision-meking. so there 15 a high possibility that
the wealth of minority shareholders will be damaged. As & system io alleviate the
proxy problem that occcurs between the owner or controlling shareholder and the
minority csharsholder; and io protect the righis and interests of minoriy
shareholders, the electronic voiing system is a system that facilitates the exercise
of wobhing rights at the gemeral! shareholders' meeting and encourages participation
in 1mportant management deciston-making. The activation of the slecironic voting
gystem is expected to play a wvery Important role in protecting the righis and
inferests of minonty shareholders and practioing transparent managemeni. In this
study, we empirically analyvzed whether the intreduction of the elecironic voling
gystem improved accounting transparency and improved corporate wvalue.

The resulis of the analysis in this study are summarized as follows.

First, there was no difference between the profit conbnuty of companies that
introdurced the elecironic voting system and the profit continuity of companies that
did not adopt 1. This suggesis that the eleciromic voting system makes @ eazmer
for minor#ty shareholders to exercise their woting rights, but in. order io
strenigthen the independence of the board of directors and help secure accounting
transparency, the participation of minorsfty sharehclders should be higher than the
current level. Second, there was no evidence that the infroduction of the
electronic voting system increased corporate value. These resulis sugpgest that the
infroduction of the slectronic voting system contributes to the creation of a board
siruciure that can be checked and moniiored. by the management of mdajor
shareholders, and that munoriy shareholder particpation is not active encugh to
practice transparent management based on this. Third, the degree fo ‘which the

1

profit continufty of companies that introduced the elecironic voting system was
reflected in the corporate value was no different from that of ‘companies that did
not adopi . This suggests that in order for the electronic voting system to help
secure accountng transparency and consequently increase corporate wvalue,
minority sharsholder participation shouid be more active.

Mone of the research hypotheses established in this study were supported. An
mportant reason for these resulis iz that Korean companies are very reluctant to
use the electronic voiting system, and onfy about (0% of histed companies. actually
use 1, =o it 15 very hkely that the sample did not represent HKorearn compames.
Meveritheless, although statistical significance was noi secured, the code of the
andlysis. showed tesults consistent with expectations, so if more companies adopt
the eleciromic woting systemn 1n the duture; # iz still highly bhkely that the
hypothesis set in this study will be supporied.

Putting these resulls together, it seems that the electronic votng system, which
was mniroduced to protect the rights and interests of minority shareholders, should
imduce higher participation than the current level in order to create a structure

that can secure the independence cof the board of directors by forming & board of
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directors that can reflect the opimons of minority sharehelders, and to prevent the
arbitrariness of managemeni decision-making by managers or the largest
shareholders. In order io induce companies to actively adopt the electronic voting
system,; one way to evaluate the use of the electronic wvoting system and the
centralized voting sysiem in matfers related to governance in the evaluation of
ESG management can be evaluated.

Despite: these implications; there ‘are many companies that have noi imtroduced
electronic voting in reality. This study did not analvze the factors that can
promote companies to gdopt the electronic voting system. Fufure ressarch will
need to find: cut what are the main factors that have not led teo the miroduction
of the electronic voiing system, and how fo promofe the introducton of the
glectronic woting system, which can benefit both companies, shareholders, and

capital market participants.
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The Impact of Relational Experiences on
Recommendation Intent:
A Focus on the Vietnamese Market

Heejung Lee (First Author)
Koji Yoshimoto (Co-Author)

Janghyun Kim [Corresponding Author)

Introduction

Brand trust and advocacy are crucial in service
industries

Relational experience impacts service quality
and value perceptions

Objective: Examine how relational experience
drives brand trust and advocacy in Vietham

Context: Samsung Service Center & Lotte Mart
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Literature Review (1/2)

**Relational Experience™**

* Emotional bond, personal attention, sense of
belonging

* Enhances perceptions of service quality and value

**Service Encounter Quality**
* Focus on customer-staff interaction
» Relational tone improves quality perception

* H1: Relational experience = Service encounter
qguality

Literature Review (2/2)

**Value for Money™™
+ Perceived benefit vs. cost
+  Enhanced by relational warmth

*+ H2: Relational experience — Value formoney

**Brand Trust™*
*  Built via service guality & value
*  H3: Service encounter quality — Brand trust

*  H4: Value for money — Brand trust

**Brand Advocacy™®*
* H5: Brand trust —» Recommendation intention
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Research Context and Sample

Two brands: Samsung Service Center (n=60),
Lotte Mart (n=60)

Survey via Macromill Embrain (Sep—Oct 2024)
Screened for recent visits
Balanced gender and age quotas

Measures and Instrument Design

Constructs: Relational experience, Service

guality, Value for money, Brand trust, Brand
advocacy

7-point Likert scale
English - Vietnamese (back-translation)

Sample items: “I trust [Brand]”, “I recommend
[Brand] to others”
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Results (1/2)

* Measurement model validated (Cronbach’s a,
AVE, CR)

* Path coefficients (PLS-SEM):
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Results (2/2)

* Indirect effects significant (e.g., RE - SQ =
Trust - Advocacy)

* Multi-group analysis:
- No significant difference between Samsung
and Lotte Mart groups

- Model generalizable across service types
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Summary and Discussion

* Relational experience = key driver of trust and
advocacy

* Practical insights:
- Invest in customer relationships

- Focus on both service quality and
emotional value

- Align service delivery with
cultural expectations (Vietnam)

- Applicable across industries

Q&A / Thank You

* Thank you for your attention!

* Questions & Discussion
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A Policy Study for the Use of Women in
the Distribution Industry in Japan

Mun Sunghyun Lee Youngchan
(Baekseok University, Korea) (Baekseok University, Korea)

Changes in the labor market
surrounding the distribution
industry

Japan's distribution industry faces significant challenges due to labor
shortages stemming from the country's declining birthrate and aging
population. The labor force is projected to decrease dramatically, falling
to approximately 57 million by 2030 and 38 million by 2060.

This demographic shift is creating intense competition for workers
across all sectors.

The distribution industry specifically struggles with negative perceptions,
including the "3K" image (tight, dirty, dangerous) and "new 3K" (tight,
cheap salary, can't go home). These challenges are compounded by
changing lifestyle values among workers, with dual-income households
now being the norm rather than the exception.
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Labor Market Challenges in Distribution

B Air Transporiation [l Warehousing B Road Freight B Water Transportation B Railway
B Road Passenger Driving Industry

The distribution industry is experiencing a labor shortage that exceeds the average across all industries. For heavy-duty truck drivers alone.
a shortage of approximately 106,000 people is predicted for 2020, About 70% of shippers have already feit this driver shortage, with about
50% having been refused transportation due to lack of personnel.

The workforce in transportation is aging rapidly, with over 70% of workers aged 40 and above, compared to 65% across all industries.
Young people under 23 make up only 10% of the transportation workforce versus 16% in all industries. Female representation is particularly
low, with women comprising less than 20% of the transport and postal services workforce, compared to 43.8% across all industries.

The Potential of Women in the Workforce

Women's Achievement Promotion Act

Enacted April 1, 20186, placing women's power at the core of economic growth strategy

M-Shaped Employment Curve
il

Women's employment drops during childbearing years, creating inefficient use of human resources

Untapped Potential

o

2.45 million women want to work but aren't job seekers, representing a significant potential labor force

Work-Life Imbalance

été Japanese women with children under 6 spend 7 hours 41 minutes on family care versus only 67 minutes
for men

The Abe Cabinet recognized women as a source of economic growth rather than a group needing "protection.” Despite
increasing employment rates (67.4% in 2017 for women aged 15-64), about half of women leave work after their first
child, creating the characteristic M-shaped employment curve that reflects declining labor participation during
childbearing years.
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Barriers to Women's Participation

Long Working Hours

@ Prevents women with time constraints from developing skills

Gender Role Stereotypes

O

Fixed gender roles formed during high-growth period
e,} Family Responsibilities
%)

Women bear excessive family burden when men can't participate

Male-Centered Work Practices

Traditional workplace norms favor male workers

The main factors impeding women's success in Japan's workforce are fixed gender role-sharing awareness and male-ce
ntered labor practices formed during the high-growth period. Japan's culture of long working hours particularly disadvant
ages women with time constraints, preventing them from developing skills as full members of the workforce.

This system also prevents men from participating in family life, resulting in women bearing excessive family responsibiliti
es. Compared to other developed countries, Japanese men spend remarkably little time on childeare and household duti
es, creating an imbalance that forces many women to choose between career and family.

Transforming Work Systems for Women

Flexible Work Arrangements

Implementing teleworking, flex-time
throughout the year, and short-time
wark options allows employees with
family responsibilities to maintain
careers. Some transportation
companies now determine driver
working hours based on when
drivers want to work, rather than
fixed schedules.

On-Time Departure Culture

Establishing a culture where
employees leave on time improves
work-life balance, enhances

personal lives, and promotes health.

This enables male employees to
participate in household chores,
reducing the burden on women and
supporting their career continuity.

Regional Delivery Options

Logistics companies can offer short-
time work in regional food delivery
and home delivery services with
limited work days and time zones,
creating more accessible entry
points for women in the industry.

Creating diverse work systems is fundamental to supporting women's participation in the distribution industry. When
companies prioritize work-life balance and offer flexible arrangements, both men and women benefit, leading to reduced
resignation rates among female employees and earlier returns from childcare leave or reduced working hours.
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Addressing Physical Demands and Facilities

Separating Operation and Han
dling

Introducing trailers and swap bodies
allows drivers to concentrate on
operation duties without cargo

Automation and Assistance

Implementing automatic warehouses,
unmanned transport vehicles, power
assist suits, and promoting
palletization reduces physical
demands of cargo handling work.

Facility Improvements

Creating clean, comfortable
workplaces with women's private
toilets and changing rooms
transforms the traditionally inorganie,
minimal-function logistics facilities.

handling, making positions more
accessible to women and seniors,

The physical demands of cargo handling work have traditionally deterred not only women but also young people and
seniors from entering the logistics industry. By implementing technological solutions and redesigning workflows,
companies can make these positions more accessible to a diverse workforce.

Workplace environment is equally crucial. Traditional logistics facilities often prioritized minimal functionality to reduce
costs, creating inorganic, sometimes dirty spaces. Modermn facilities need to provide the same comfortable environment
as general offices, with appropriate amenities for all workers.

Cultural and Organizational Changes

Changing Management Mindsets | "]

Eliminating stereotypes among predominantly
male leadership that women will quit after marriage
or aren't worth training )
B Early Professional Development
Training women before life events and supporting
their professional identity through transitions

Reframing Support Systems =

Developing compatibility support as career
enhancement, not work exemption

o

Showcasing Success Stories

Accumulating and promoting cases of women
succeeding in logistics to change industry image

Beyond structural changes, the distribution industry needs significant cultural transformation. With predominantly male
leadership, stereotypical attitudes persist, such as believing "women should enter the home if they get married" or that
training women is "useless because they'll quit soon.” Eliminating these biases is essential for progress.

Companies must invest in women's professional development before life events like marriage or childbirth, and support
their continued professional identity through these transitions. Support systems should be framed as career
enhancement tools rather than work exemptions. Building and showcasing success stories of women in logistics will
help transform the industry’s "male society” image.
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The Path Forward for Japan's Distribution Industry

Embrace Diversity Improve Work Environment

O
Target women alongside elderly, )
g 9 ¥ E:"J" Address severe conditions and
disabled, and foreign workers i !
treatment through positive action
Transform Industry Image z
£ o Enable Economic Growth
o] Support Japan's economy through
Create an inclusive sector where = e ¢ d 9

3 . women's full participation
diverse workers can thrive P

Japan's economic growth depends on fully utilizing women in the workforce, alongside elderly people, people with
disabilities, and foreign workers. The distribution industry must expand "positive action” to promote women's work enviro
nment, improving the traditionally severe working conditions and treatment.

These changes will transform distribution into an industry where more diverse people can become actively involved. By
accepting diverse lifestyles and ways of working, the industry can attract women seeking long-term careers in supportive
environments. This transformation is not just beneficial but necessary for the industry’s survival and Japan's economic
future.

European Supply Chains regarding the geopolitical changes (Az eurdpai
ellatasi lancok a geopolitikai valtozasok tiikrében)

Dr. Zoltan Domboroczky, Ph.D.
(Budapest University of Economics and Business, Hungary)
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A Markov Chain Analysis of the Dynamic Relationship Between Crude Oil

Prices and Exchange Rates

Li, Zonghuo(Nanjing University of Science and Technology, China)

Determinants of Supplier-Buyer Transactions in South Korea
An Analysis of Industry Compatibility and Geographic Proximity
Presenter: Professor Young-Hyo Ahn

Affiliation: Incheon National University
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Research Background

e Supplier-buyer relationships are crucial in supply chain
management.

o Traditional focus: Geographic proximity.
 Emerging view: Industry compatibility as a stronger determinant.

o Research Context: South Korea’ s industrial ecosystem.

Research Objectives

* Investigate the impact of industry compatibility vs. geographic
proximity.

e Quantify transaction possibility using a DNN-based model.

* Provide empirical evidence using nationwide supplier-buyer data.
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Key Research Questions

e Which factor more strongly determines successful transactions?
* How does proximity vary by industry sector?

* How does compatibility enhance collaboration and innovation?

Theoretical Framework

Strategic Alignment Theory

Supply Chain Coordination Theory

Al-Driven Models to measure compatibility

DNN-based predictive analytics
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Methodology

» Data: National-level supplier-buyer dataset in South Korea

* Metrics:
» Industry sector codes
= Geographic distances
= Historical transaction volume

= Transaction possibility score

* Tool: Deep Neural Network (Lee & Kim, 2022)

DNN-Based Recommendation Model

* Representation phase: Vectorization of company features
* Prediction phase: Multi-layered DNN model

e Output: Transaction Possibility Score (0 to 1 scale)
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Key Findings (1) — Proximity

* No significant correlation between distance and transaction

success (R2 = 0)
* Some regional and sectoral differences

e Proximity still relevant in perishable/regulated sectors

Key Findings (2) — Compatibility

e Strong ANOVA significance in compatible industry pairings
* High compatibility between:

* Machinery < Electronics

e Construction < ICT

* Heatmap confirms compatibility outperforms proximity
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Implications

* For Theory:
- Compatibility is central in modern SCM theory
- Validates strategic alignment frameworks
* For Practice:
- Invest in compatibility-driven partnerships
- Use Al tools to evaluate transactional fit
* For Policy:

- Support cluster development and digital infrastructure

Conclusion

* Compatibility outweighs proximity in Korean supplier-buyer
dynamics

e Al-driven models offer valuable predictive insights
» Sector-specific strategies are essential

* Future research: Cross-country comparison, real-time supply
chain Al applications
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The Effect of Courier Service Quality on Customer Loyalty in the Chinese
Parcel Delivery Industry

Meng Haiyang (Shandong Aerospace University, China)

Assessing the Impact of ESG Performance on Supply Chain Resilience:
Evidence from the COVID-19 Shock Using PSM and DID

Yoshimoto Koji(Soka University, Japan)
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An Analysis of the Relationship Between Coffee Consumption Growth and
Green Bean Import Structure

Amelio L. Bello(University of Philippines Los Banos, Philippines)

How the Festive Mood of China's Online Shopping Festivals Influences
Consumer Repurchase Intentions

Hokey Min(Bowling Green State University, USA)
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